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INTRODUCTION  

 

Respecting the fundamental human rights is the basis from which the European Union in 

article 8 of the Convention for the protection of fundamental human rights recognizes the pro-

tection of personal data as a fundamental human right. The right of personal data protection is 

guaranteed with the Directive 95/46/EC adopted in October 1995 which regulates the protection 

of the fundamental human rights and freedoms in regard to the right of privacy and processing 

personal data.     

In the Republic of Macedonia the protection of personal data as a fundamental human 

right is established with the Constitution from 1991 (Article 18). Paragraph 2 of this article sepa-

rately guarantees the protection from violation of personal integrity deriving from the registration 

of personal information through data processing.  Having in mind the significance of this area 

the Law on Personal Data Protection was adopted in 2005 in R. of Macedonia. The same year 

the Directorate for Personal Data Protection (DPDP)1 was established as an independent state 

body. According to this, the right for personal data protection is a constitutional guaranteed right 

for every individual which is regulated by law, and any violation of this right determines a sanc-

tion for the person who violates this right when using personal data or informs on the person or 

(events) situation.      

The right for personal data protection can be violated by different subjects, that is by the 

subjects who collect, process, keep or use personal data or inform about persons or events. 

The employees in the media are one of the significant subjects who collect, process, keep per-

sonal data or inform about persons or events. Therefore they have an obligation to respect the 

principles for personal data protection, respectively, in any activities while using the personal 

data they are obliged to respect the right of privacy of the person that they are reporting for or 

for different purposes use his personal data. Special risk of violation of the right for personal 

data protection exists with publishing data for minors, for suspects or convicted persons and 

their personal environments, with publishing pictures of the persons who are included, for exam-

ple in police arrests or medical services.  

For the purpose of enhancing the awareness for the relatively new system for data pro-

tection among the general population, and especially among the media workers, as for upgrad-

ing the implementation of the relevant legal acts, a research is conducted in R. of Macedonia for 

the awareness of the media workers for the right for personal data protection.  

The issue of the research are the question: Are media workers familiar enough with 

the data protection principles, is and how much is this right respected and/or is violated, and is 

there enough awareness from the media workers for the obligation for unconditional respect of 

the right of personal integrity when reporting for persons or events and other question relevant 

for improving the implementation of this right.   
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А. THEORETICAL BACKROUND OF THE RESEARCH  

 
In the last twenty years since the independence of the R. of Macedonia, among other 

things, significant changes occurred (positive and negative) in the area of media which had cer-

tain impact over the implementation of the principles of the Law on Personal Data Protection by 

the media an media workers. In 2005 the Law on Personal Data Protection was adopted. In the 

last five years since the adoption of the Law, two amendments were made2, which contain pro-

visions which regulates the behavior of the media for the purpose of better implementation of 

the right for personal data protection. In 2005 the Broadcasting law was adopted. In 2001 the 

Code for journalists of R. of Macedonia was adopted. In December 2010, after adoption of the 

amendments of the Law on Personal Data Protection, the Directorate adopted the following by-

laws: “Rulebook for the technical and organizational measures for obtaining secrecy and protec-

tion over the processing of personal data”, “Rulebook on the form and content of the Form for 

records for the transfer of personal data to third countries and the manner for keeping records”, 

“Rulebook for the content and the form of the act for performing video surveillance”. Significant 

changes are made in the 4 of the existing regulations. In the past period, the Directorate organ-

ized a significant number of educational seminars for controllers from different institutions. Pro-

moting its activities on the programs of the national and other TV mediums, the Directorate con-

tributed to raising public awareness for the right of personal data protection of citizens, which 

was on a very low level.         

- Law on Personal Data Protection3 

         The right for personal data protection in R. of Macedonia was regulated for the first time 

with the Law on Personal Data Protection (“Official Journal of R.M” 7/05). For the purpose of full 

harmonization with the Directive 95/46/EC, the amendments of the Law on Personal Data Pro-

tection were adopted (“Official Journal of R.M” 103/8 and 124/10) 

       The Law contains XI chapters and 58 articles which regulates questions regarding personal 

data protection as fundamental rights and freedoms of natural persons and especially the right 

of privacy regarding processing of personal data.   

 

 

 

1 Further on “Directorate” 
2 The amendments are made in 2008 and 2010  
3 The accents of the analysis of the Law on Personal Data Protection is on the provisions and articles from the Law which regulate 

the protection of personal data of individuals from the media and media workers  

1. LEGAL ASPECTS OF THE REGULATION FOR PERSONAL DATA PROTECTION  

1.1 Аnalysis of the documents that treats the issue for personal data protection  
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– Exceptions of the Law on Personal Data Protection relating to professional journalism  

In the Law on Personal Data Protection from 2005 there are no exceptions from the 

provisions of the law relating to the performance of professional journalism. But, because of the 

fact that the Directive 95/46/EC establishes certain exceptions, the amendments of the Law on 

Personal Data Protection from 2008 introduced article 4-a which determines the exceptions of 

application of the law relating to professional journalism. With the amendments, 8 articles of the 

law are not applied when the processing of personal data is performed exclusively for the 

purpose of professional journalism in accordance with the ethical rules of this profession.  

        Taking in consideration the requests for confirmation of violation of the right of privacy sub-

mitted by the citizens, which are related to abuses done by the media, the Directorate recog-

nized a need for additional expansion of the article 4-a with the amendments of the Law on Per-

sonal Data Protection in 2010. 

The amended article reads: The provisions of this Law shall not be applied to processing 

of personal data carried out for the purpose of professional journalism, only in the case when 

the public interest prevails over the private interest of the subject of personal data.  

With these amendments a specification is made for the exceptions of the application of the 

provisions from the Law on Personal Data Protection for the purposes of professional journalism 

according to the provisions of the Directive 95/46/ of the European Parliament and Council.     

 The principles for personal data protection which determine the processing of personal 

data are stipulated in article 5 (chapter II).  

 Chapter IV of this Law regulates the right of personal data, according to which, the data 

subject has the right to be informed for the processing of his personal data. In the same time the 

data subject is entitled to legal protection by the Directorate for Personal Data Protection.    
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- The Broadcasting law  

 This Law regulates the conditions for and manner of pursuing broadcasting activity and 

matters of public interest in the field of broadcasting. One of the aims of the law is to provide:  

 the protection of interest of users;  

Article 68, paragraph 3, determines the obligations for the Broadcasters for: 

 Protection of privacy and dignity of the person; 

Articles 88 and 89 regulate the prohibition of the Broadcaster in connection to: 

 Misuse of minors for advertising and teleshopping purposes; 

 Showing minors in dangerous situations; 

 Children and minors shall not be involved in paid political advertisements in the 

course, or 

 beyond the period of the election campaigns; 

 Threaten human dignity. 

 According to article 121, paragraph 6, the broadcaster should:  

 Respect the privacy, dignity, reputation and honour of the person. 

- Rulebook for the technical and organizational measures for obtaining secrecy and 

protection of the personal data processing.  

On the basis of article 23 paragraph 5 from the Law on Personal Data Protection (“Official 

Journal of Republic of Macedonia” No. 7/05, 103/08 and 124/10), the Director of the Directorate 

for Personal Data Protection adopted this Rulebook. The Rulebook contains 37 articles which 

determine the technical and organizational measures for obtaining secrecy and protection of the 

personal data processing applied by the controller of personal data collection. In the context of 

media reporting by publishing personal data of citizens, the technical measures that the control-

ler should apply before the publishing are anonymisation, blurring of faces and other data voice 

distortion and use of initials.  
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- Notice to media– Reprimand from the Directorate to the media 

 The Directorate for Personal Data Protection issued a REPRIMAND to 6 media from 

which: 1 portal, 2 printed media and 3 TV broadcasters. The media are reprimanded for misde-

meanors, that is, for violation of the right for personal data protection of individuals and for the 

necessity for applying the provisions of the Law on Personal Data Protection, especially articles 

5 and 6. 

For the purpose of more effective implementation of the principles for personal data pro-

tection when reporting on individuals against whom a court or administrative proceeding is lead, 

the Directorate gives the following guidelines:      

 Assessment of the importance of the information in relation to the scope of publish-

ing personal data and determine a balance between the freedom of information and 

the right of privacy and personal data protection. 

 Lawful processing of personal data of the citizens, i.e. processing personal data 

should be appropriate, relevant and not too extensive in relation to the purposes of 

publication. 

 Publishing initials instead of name and surname of the individuals against whom 

judicial or administrative proceeding is lead; 

 Anonymising,  blurring of faces license plates and other personal data; 

 Compulsory anonymising of personal data of minors, blurring faces, altering voices, 

publication initials instead name and surname and applying all necessary measures 

not to allow their identification.- 

- Code for journalists of the R. of Macedonia  

   This document was adopted on 14.11.2001. It contains the basic principles for conduct 

of journalist when performing their professional activities. The Code has 17 principles and ethi-

cal values which regulate the rights and obligations of the conduct of the journalists. The princi-

ples are binding for the journalists. With two of these principles personal data protection is regu-

lated. Those are principle 7 and 9 and they state:  

7. The journalist will respect the privacy of the person, except when this is in contrary with 

the public interest  

9  The journalist must not interview or take pictures of children under 16 years of age with-

out the consent of the parents or legal guardians, except if this is contrary with the rights 

of the child.     

The same applies for the persons with special needs, who are not in condition to decide 

rationally. 

For the implementation of the Code, the Council of honor of the Journalist association is 

responsible.   
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 From the overview of the documentation which regulates the question for applying the 

principles for personal data protection by the media and media workers we determined: 

-  In the Law for Personal Data Protection only 4 articles regulate the issues for personal data 

protection by the media and media workers; 

- The significant amendment of the Law on Personal Data protection in 2010 is the addition of 

one article that refers to the inclusion of public interest as a criterion for professional journalist 

exemption. 

- In the Broadcasting law there are no articles which regulate the issue for personal data protec-

tion of the individuals by the media. We concluded that indirectly, in a few marginal articles the 

issue of personal data protection is mentioned which is not enough. 

- In the Rulebook for the technical and organizational measures for obtaining secrecy and pro-

tection of the personal data processing three articles regulate the question in connection with 

the technical and organizational measures for obtaining secrecy and protection of the process-

ing of personal data made by the media. In the Rulebook the provisions from article 5 and 6 

from the Law on Personal Data Protection are explained in more detailed way and also the is-

sues for managing with the media and transfer of personal data by using an electronic commu-

nication network, which actually supplements the regulation of data protection by the media.   

- The Reprimand from the Directorate to the media is actually an appropriate reaction from the 

Directorate on the misuse of personal data of the individuals made by the media which also has 

an educational character because focuses the media on the application and respect for the Law 

on Personal Data Protection. 

- The analysis of the documentation for complaints and appeals submitted by the individuals for 

violation of the right of personal data protection made by the media and media workers shows 

that the number of the citizens appeals for violation of this right is very small, which is a result of 

the insufficient awareness of the citizens regarding the right for personal data protection, not 

havening enough information in which cases the use of their data by the media is regarded as a 

violation and not having information where to seek protection for their rights. 

- The Journalist Code of Macedonia doesn’t have enough provisions which will oblige the jour-

nalists to respect the privacy of individuals and the right for personal data protection.                       

 The analysis of the documents which regulate the question for personal data protection 

showed that the question for protection of privacy is mostly neglect in the rule making process, 

and also has difficulties in implementing the decisions for personal data protection.   
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The General conclusion from the analysis of the legal framework and other document is 

that: 

Republic of Macedonia doesn’t have data about how much the principles for personal 

data protection are respected by the media and media workers. There is no Law on media. 

Maybe with the adoption of this kind of law, after a previous research for the awareness of the 

media workers on personal data protection, in details the questions for the right of personal data 

protection will be established among other things. 

For the purposes of this analysis an overview on the EU legislation and documents 

which are in connection to the legislative and regulation on media and personal data protection 

is made as well as an overview on separate resources, documents, reports and overviews from 

the area of media awareness on the right for personal data protection in EU member state 

which are available on the internet. 

Personal Data Protection in the European Union is guaranteed with the Directive 95/46/

EC (Directive 95/46/EC for the protection of individuals with regard to personal data processing 

and the free flow of such data) which was adopted in October 1995, and which determines the 

protection of the fundamental rights and freedoms regarding the right of privacy and personal 

data processing. Member states must not forbid the free movement of personal data in member 

states as a result of the protection of this right.          

The right of Personal Data Protection in the European Union is guaranteed with the Di-

rective 95/46/EC adopted in October 1995. The Directive is a unique legal instrument which 

supports the exercise of the right of privacy and the rules for personal data protection. Her prin-

ciples are accepted as golden standards and models for personal data protection in Europe and 

wider. 

Regarding the processing of personal data for the purposes of professional journalism, 

Article 9 of the Directive states limitations and exceptions from the application of certain provi-

sions of the Directive, which are referred to the processing of personal data for the purposes of 

professional journalism as well as for the purpose of literature and art expressing.   

2. ANALYSIS OF THE BEST PRACTICES IN THE EUROPEAN UNION MEMBER STATES RE-

GARDING THE AWARNESS OF THE MEDIA FOR PERSONAL DATA PROTECTION   

2.1 Directive 95/46/EC of the European parliament and Council from 24th of October 1995 for the 
protection of individuals with regard to personal data processing and the free movement of 
such data  
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The Commission’s proposal for amendments of article 9 made the exceptions for the 

media mandatory. The text is amended for the purpose of including the journalist and limiting 

the exceptions which are concerning the activities of the journalists. In the current text, the ex-

emptions in any case are implemented but only when that is really necessary, i.e. the exemp-

tions from every principle separately must be guaranteed only when (French "dans la seule 

mesure où" ,German "nur insofern vor, als sich dies als notwendigerweist")  it’s necessary to 

achieve balance between privacy and the freedom of expression. However, analysis of the Di-

rective in 2009 suggests that it must remain strong despite all the new development challenges 

such as globalization, the development of new technologies and ways of processing personal 

data and their protection. Although the flexibility of the Directive allows her to stay applicable, 

her effectiveness directly depends of the complexes of the cultural and national differences 

which she must overcome4.       

The main identified advantages of the Directive are: 

 It’s a model for establishing good practices 

 It harmonizes the principles for data protection to a certain degree 

 Enables an internal market for personal data 

 The framework based on the principles allows flexibility 

 It’s technically neutral 

 Raises awareness for personal data protection issues 

The main identified weaknesses of the Directive are:  

 The connection between the concept for data protection and the real risks for violation 

of the privacy is not clear 

 The measures that are provided to ensure transparency of the data processing 

through better information of the data subject are inconsistent and ineffective 

 The rules for transfer of personal data to third countries are obsolete  

 The tools for transfer of personal data in third countries are limiting  

 The identification of the entities involved in the processing of personal data is basic 

and static   

Article 29 of the Directive stipulates forming a working group that works as an advisor and 

a lawyer in cases when question regarding personal data will be raised to European levels.  It 

promotes uniform implementation of the provisions of the Directive 95/46/EC through the Euro-

pean Economic Community.  

4Robinson, N. at all. (2009), Technical Report, Review of the European Data Protection Directive, RAND Europe for the Information 

Commissioner’s Office   
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The Lisbon treaty which came into force in December 2009, incorporates the personal 

data protection as a guaranteed fundamental right in the legal system of the European Union. 

The framework decisions of the EU for data protection in the police and judiciary sector came 

into force in January. The revised Directive for e-privacy was improved in November, which 

strengthened the powers of the national data protection authorities regarding the treatment of 

violation of the privacy in the telecommunications.   

At the moment, the Commission is in the process of revising the general framework for 

data protection in the EU. The main priorities of the politics of the Commission are: 

 Modernizing the legal system in the EU in the part of personal data protection, 

i.e. facing the challenges which are a result of the globalization and the use of 

new technologies. 

 Enhancing the data subject rights, and in the same time reducing the adminis-

trative formal procedures for securing free flow of personal data in the borders 

of the EU and outside the borders. 

 More clear and coherent EU rules for personal data protection and achieving of 

a constant and effective implementation of the fundamental human right on 

personal data protection in all areas of the European Union.        

For that purpose, the Commission in May 2009 organized a big conference for all stake-

holders for personal data protection and promoted the organization of public discussions for the 

future legal framework for the fundamental human right for personal data protection in the EU. 

This public discussion was finished in December 2009. Public discussions with selected stake-

holders were held during 2010.  

On the 4th of November 2010, the Commission adopted strategic document Communica-

tion of a detailed strategy for personal data protection in the European Union (COM (2010) 609) 

where it stated the main ideas and the key goals on how to conduct the revision on the currently 

applicable rules for data protection. A public discussion regarding the suggestions of the Com-

mission was opened until 15th of January 2011.  

On 28th of January the European Commission, the Council of Europe and the member 

states celebrated the European data protection day for the fifth time. On this day an opportunity 

was given for a discussion for the future European rules for personal data protection as well as 

international standards.        

The legislation will be updated in 2011.  

This detailed presentation of the theoretical background of the problem we will end with 

the conclusion: in Republic of Macedonia with the adoption of the amendments of the Law on 

Personal Data Protection in 2010, a complete harmonization of the Laws is made with the Di-

rective 95/46/EC5     

2.2 Recent development trends in the EU  
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The review of the professional, scientific and electronic presented reports in which the 

subject of the research is connected with the media, showed that the number of these reports 

here and elsewhere in our neighborhood and in the countries of the EU is small. Regarding the 

relevance, we determined that there is no research which treat the question of this research, 

that is the awareness of the media and the media workers for implementation of the right for 

personal data protection.     

3.1 Analysis of the reports of the EU members states regarding the issues about the 

media 

 The overview of resources available on the internet showed that there is no separate re-

search, overview or analysis for the awareness of the media in the member states of the EU 

that are connected to the EU legislation, separate national laws for data protection separate 

regulation or directives. Having in mind this conclusion, the Directorate for Personal Data Pro-

tection suggested several countries with who we communicated by electronic mail and who also 

confirmed that there is lack of overviews or analysis in the specific area in their countries. In this 

case instead of results of research we continued with analyzing and presenting the reports from 

their national supervisory data protection bodies regarding the submitted requests and com-

plains of citizens for violation of their right made by the media.         

 The general conclusion of the overview is that the citizens are not familiar with their right 

for personal data protection as well as the procedures which they need to follow in order to re-

ceive protection of their privacy and for the steps they need to take for submitting a request 

when their fundamental human right is violated. The situation is similar when it comes to the 

media and their awareness of this right and that it should be respected regardless the exemp-

tions which are applied for reporting for the purposes of professional journalism. Even though 

there are no special reports for the awareness of the media, the number of the request against 

the media for violation of the provisions for data protection indicates that there is a need to un-

dertake targeted initiatives for raising the awareness of the media for the purpose of enhancing 

of their work in the direction for respecting one of the most important fundamental rights. 

The EU identified this situation and encouraged the member states to take proactive ini-

tiatives for raising public awareness. In this regard, the Italian data protection body, in the last 

years undertakes series of activities for improving the implementation of the law on personal 

data protection, which ranged from publications in weekly reports to activities of the sector for 

public relations for the organization of few conferences and workshops that addressed the 

needs of certain sectors (heath, public administration, banking).  

5 “Official Gazette of RM” 124/10                  

  3.      RELEVANT RESEARCH  
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Violating the right of personal data protection by publishing materials by the media in Ireland is 

still an open question. The office of the Commission for personal data protection of Ireland con-

siders that the interaction with the media is a significant tool for raising public awareness for 

questions relating to the data protection, through interviews on all media which allows the Office 

to communicate with the citizens about how to answer the questions related to data protection. 

In 2009, the Office started a campaign for raising public awareness which target group were 

young people and people older than 65 years of age.  

        In 2006, the Commission for personal data protection has issued two separate decisions 

for the printed media how violated the provisions of the Law for Personal Data Protection. One 

of the more interesting cases is regarding to newspaper Sunday World and the other one of the 

Ireland edition of the News of the World. Both cases are about publishing information for the 

children of two celebrities. The published material contained a picture of the person and her 

child taken while they were on shopping and a text which revealed the child name, his age as 

well as point of view of the journalist whether the parent and the child agree and how they treat 

each other. In the explanation, the personal data subject (the parent), states that nobody asked 

for his consent to make a picture or a consent for the picture to be published in the newspaper 

News of the World. In basic, the complaint was for violation of the provisions of the law for per-

sonal data protection of Ireland by publishing personal data without the consent of the data sub-

ject. The commission considered that the published materials violate children’s right to commu-

nicate with their parents on a normal way without their communication to be a subject of a public 

commentary by publishing it in a newspaper.      

The Commission for personal data protection in the UK, for the purpose of drawing at-

tention to the media and the media workers for respecting the right for personal data protection 

has adopted a supplement to the Law on personal data protection, Code for the journalist and 

the commission for acting upon complaints from the citizens.  

For the purpose of acting upon complaints from citizens for violation of their of personal 

data protection made by the media, a Commission for complaint against media is estab-

lished, which is a good example on how to resolve this problem. In 2009 this Commission in the 

UK has received over 37,000 requests for information on how the media should fairly process 

personal data of the citizens and 1,100 complaints from citizens which right was violated by me-

dia publishing.     

 For the purpose of informing and educating the media and the media workers for imple-

menting the right for personal data protection, the Slovenian Commission for personal data 

protection issued a Guideline for the media and personal data protection which is an ex-

tremely useful tool which sets the boundaries for the conflict of interest that derives from the 

right for freedom of information and the personal data protection right.  
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The part of questions and answers very clearly guides the media through questions on 

what to take in consideration when reporting on personal stories and making public personal 

data for the persons they are reporting. Particular attention must be paid when it comes to chil-

dren or persons who are in some kind of danger. Notably, the interest of the individuals for their 

right of privacy along with the public interest and the right of free information, without the right to 

interfere in the privacy, always must be balanced.  

For the purpose of raising awareness in the media and legal entities, the Commission 

regularly uses different approaches. According to the report on the Web page of the Commis-

sion in 2009, the Commission received 635 notifications and complaints for violation of the Law 

on personal data protection. According to the information, there is no decision of the Commis-

sion for violations of the Law made by the media, with exception to 44 opinions (from 2006 to 

2010) given regarding informal questions send by e-mail to the office of the Commission. Opin-

ions regarding the issues of citizens are published only in Slovenian language and can not be 

included in the reports because they are subject to an official translation. 

The German Commission for personal data protection and free access to public in-

formation presented the 23rd Report for its work in 2009-2010 which raise one of the most im-

portant question of the German citizens, which is a daily violation of published personal data 

without consent of the data subject made by using different sorts of equipment for video surveil-

lance and pictures made everywhere. 

The virtual office for personal data protection is a central information and contact point 

for question regarding personal data protection which is managed online. Many of the institu-

tions for personal data protection are a part of it. Each region has its own office dealing with 

complaints and request on a local level. This office is established as a standard portal for knowl-

edge of personal data protection (mainly in Germany) on line. It contains a large number of texts 

and hyperlinks to certain resources for data protection on the internet. In the virtual office for 

data protection additional information are systematically classified.        
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3.2. Analysis of the report for complaint and appeals from individuals for violation of the 

right for personal data protection made by the media and media workers submitted to 

DPDP in R. of Macedonia  

The analysis of the current documentation on complaints-appeals from individuals who 

reported violation of the right for personal data protection to the Directorate, i.e. violation of per-

sonal data made by the media or/and media workers showed:  

 In the period from 2007 to 2010 a total number of 11 complaints are submitted to the 

Directorate from individuals for violation of their personal data made by various me-

dia including: 

 In 2007, 3 complaints are submitted against 5 media including: 2 TV stations, 2 elec-

tronic media (internet and portals) and 1 printed media. Data for sexual orientation 

and personal identification numbers were published. 

 In 2009, 5 complaints are submitted against 2 printed media and 2 TV stations. 

The complaints are for publishing personal data (dates) in printed media, publishing pri-

vate telephone numbers on TV and publishing biometric data (faces and voices) on TV and 

printed media. 

 In 2010, 3 complaints are submitted against 2 TV stations and one printed media.  

The complaints are for publishing personal data of a minor without the consent of a par-

ent or a legal guardian on TV, publishing a picture with a name and surname of a minor in a 

printed media, publishing health data of a person on TV show.   

Common in all of these complaints is the violation of the right of personal data protection 

because of the following: 

 There is no consent from the data subjects  

 The published data is too excessive in relation to the purpose  

 No appropriate measures are undertaken for protection of the personal data such as 

anonymization by blurring he faces and other data or a use of initials instead of a 

name and surname.     

Against 5 decisions of the Directorate legal disputes are undertaken, and two misdemeanor 

procedures are underway against media. 

The analysis of the documentation on complaints and appeals from individuals for violation 

of the right for personal data protection made by the media and media workers showed that the 

number of complaints against the media is small. 
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We think that the small number of complaints and appeals is a result of the insufficient 

knowledge of the citizens for the personal data protection right, not having enough information 

when the usage of their personal data by the media can be considered for violation of the right 

for personal data protection and not having information on where to seek protection of their 

rights. Raising public awareness for these questions will improve the protection of the right for 

privacy of the citizens, but will also contribute for greater caution from the media when using 

personal data of individuals and respecting the law.  

3.3. Review of the assessments for compliance with the principles for personal data pro-

tection by the media and media workers in R. of Macedonia    

After the conducted research for information, discussions and consultations with persons 

dealing with these questions, we determined that even after twenty years after the establish-

ment of the constitutional right for personal data protection to every citizen, in R.of Macedonia 

there are no official information which review the level of respect of the right for personal data 

protection or/and violation of this right by the media and media workers when reporting on per-

sons or events. Because of this, as an only way to get to initial and nonofficial knowledge re-

garding this issue, we organized a flash research by the means of group discussion with media 

workers from different media: TV journalists, journalists from the daily newspapers and journal-

ist editors of radio shows.   

 The aim of the discussion was: directly, through exchange of opinions and experiences 

from the journalist from different media, to make assessment of the level of respect for the prin-

ciples for personal data protection by the media and media worker. The topics of discussion 

were the following issues: 

 - How much the media workers are aware of the provision of the Law for personal data protec-

tion which are connected to professional journalism? 

- How much they respect the Law when making professional reports?  

- What are the most common mistakes/violations of the data protection right in journalist report-

ing? 

-Is there a need for certain additional explanations and additional clarifications of the provisions 

of the Law so that the mistakes made by the media workers would be reduced and the right for 

privacy would be protected when publishing personal data? 

- Is there a need for the media workers to be educated regarding these issues? 



 19 

 

On the basis of the discussion we determined:  

- The media workers in R. of Macedonia have insufficient knowledge of the provisions in the 

Law for personal data protection which regards the media and media workers; 

- Significant number of journalist, from different media, even those how now the principles for 

professional journalism very well, lack of respect for the right of privacy of individuals and often 

make violation of the same;  

- Most common violations of this right, according to the opinion of the participants, are made in 

the few following ways of reporting: publishing personal data without consent of the person, 

publishing pictures without sufficient protection (blurring) of the picture, even when the journalist 

uses initials he still violates personal data right because the individual is recognized from the 

picture, when publishing pictures of minors without blurring their faces; when publishing data 

(for examples robbery of an apartment) when the name, address of the victim is published as 

well as picture of the apartment, street; 

- Common violations over privacy are made when publishing, more than the needed data for 

achieving the goal, personal data of some public person or personal data for the members of his 

family and etc. 

- The participants argued that there is a need for further clarification of the terms “public func-

tion” and “public person” for which the provisions of the law can be implemented as well as for 

the scope in which they can be published. 

- The need for education of the media workers for better implementation of the right for personal 

data protection is obvious.  

- There is a need of a research for the awareness of the media for the personal data protection 

right.    

3.4 Research of the contents in the press  

The conclusions from the discussion group for estimating the situation with the media 

were confirmed with the opinions of the journalists stated in the daily press, which more or less, 

with its content are similar with the problem. One research which treats questions regarding the 

media in the country is the research conducted by the Forum center for strategic researches6 

which goal of research was the relation between politics-media. The starting premise of the re-

searchers is the fast development of politics-media. It says: “practicing radical politic to out-

comes not only resulted in complete degeneration of the media profession, especially its rheto-

ric, but all on all, the situation are becoming worrisome, and according to some estimates dan-

gerous for the general health of the society. The situations are lead to a level of open threat for 

democracy and there is no better indicative place for diagnosing the health of the society, then 

of what is called media or media sphere.      
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The general conclusion of the researchers is that there is a distorted relation between these 

spheres, visible not only for the journalist guild but also to the wider community.  

In the daily newspaper “Nova Makedonija” under the title “Missing professional” the jour-

nalist Trajkovska states her opinion regarding the insufficient training of the journalist and says: 

“Journalism is a trade that should be learned with the help of all available tools and instruments. 

But we are facing a situation in which young people come in the redactions without relevant 

education and there is so little they can learn by themselves. In this way they learn through 

practice which allows them to be easily manipulated and easier to get burned” (Trajkovska 

2011.20.7.c.6) 

In the same text, in addition pointed out is the need for trained professional, who beside 

the finished studies in journalism, should also know the basic rules and principles of the journal-

ist work. In the media there is rarely someone to teach the beginners of the major journalistic 

lessons. (Savic, 2011). 

In Dnevnik, the columnist Mitanovski in the article “Daily and superficial journalism” 

states his opinion regarding the situation of the journalism in Macedonia and the situation with 

protection of data for which he states: “Everywhere in the world, and especially in the European 

legal theory, protection of data, especially personal data, is a stronger category than the right to 

publish information which in our country turned into a sensationalism. Novelty is just the nega-

tive one…. It is needed by the journalist, especially editors (from the owners nobody expects it) 

for more stronger sense for securing that minimal balance… The right of transparency is not an 

absolute right because personal data protection is also a human right. Its not public interest 

everything that is in the interest of the public. The public interest begins where the privacy ends 

(Mitanovski, B.2011.9.9.c13). 

In the news on TV Sitel the statement of the press conference of ZNM was transmitted 

“this year was disastrous for the journalism in Macedonia.” (14.09.2011). In the same informa-

tive show, the International report was transmitted and stated that R. of Macedonia is a country 

with a limited freedom of the media.      

1. Changes and problems in the media in the R. of Macedonia which influenced  the 

implementation of the personal data protection right by the media and media workers 

In the same time, beside the positive changes in the media a number of negative changes 

occurred. One of them was the expansion of various media in private ownership, and in the 

most cases, the owners, are not journalist by profession and don’t have appropriate training for 

performing journalist activities and they are in the same time editors, journalist, presenters, 

commentators etc. That is one of the reasons why plenty of informative media aren’t enough 

professional and their journalist for not having enough knowledge of the Law, make mistakes 

and violations of the right for personal data protection of the citizens.  
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The problem in the national media is employing journalist without any experience, without addi-

tional trainings specific for the media in which they work, and of course without training for data 

protection by the media for how they work. Another problem that the media are facing is the fi-

nancial instability which results to changes of the journalist and closing down the media. As a 

serious problem noted not only by the professionals, but also by the public is the deep infiltra-

tion of politics in the media. The deep infiltration of the politics in the journalism, which is more 

and more obvious, separates the media as pro-government media and media that support the 

opposition. Because of the political “color” of the media and the insufficient knowledge of the 

term “public person” and the principles for reporting for persons with public authorizations, me-

dia workers often make serious violations of the privacy of these persons publishing information 

which exceeds the needs and the reporting rules for public figures. The fear of the journalist that 

they may lose their job if they don’t publish news which is contrary to the professional journal-

ism, which is the reality in the last year especially with the political “colored” media, and the race 

for exclusivity are also common reasons for violating the right for personal data protection of 

individuals and their life situations. From day to day, the professional standards and ethics are 

reducing, the journalists are losing motivation, we touched the bottom with the material status 

and security, and the politicization raise to heavenly heights, says the columnist Mitanovski7.  

Still, the public, but also and a significant number of the employees in the public institu-

tions, professional associations, media, business companies are not completely aware of the 

meaning of the right for personal data protection. For most sectors and business branches the 

confidentiality of the data of their users doesn’t have a high priority. The awareness of the citi-

zens for the protection of the right for personal data protection in situations when this right is 

violated by the media or institution is on a very low level. The citizens still don’t know about their 

right and rarely ask for protection for the same. The complaints submitted in the last years, even 

their number are small, are result of the promotional activities of the jurisdiction of the Director-

ate in different media. 

On the basis of the previously mentioned changes and problems which the media and 

the media workers face, we can conclude that even after twenty years from introducing the right 

for personal data protection in the Constitution of the country and after six years from adoption 

of the Law on Personal Data Protection the media and media workers are still facing serious 

problems with the implementation of the Law of Personal Data Protection and are making seri-

ous violation of the right of privacy of the citizens.  

From the previously mentioned, we can conclude that data for the condition for personal 

data protection by the mediums and the media workers is missing, and especially data of re-

search for the awareness of the media workers for the data protection right is missing, not only 

in our country but also in the region and in the member states of the EU. 
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The lack of data from scientific researches in this area, the significant changes and prob-

lems in the area of the media in the country, the low awareness for the data protection right 

from the media and the media workers were enough reasons for making the research for the 

awareness of the media workers regarding the better implementation of the data protection 

right. Because of this, the research should contribute to determine the awareness of the media 

workers in the country and to produce appropriate recommendations for raising the awareness 

of the media workers for better implementation of the right or personal data protection.     

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

6 Politics and media (13 January 2010)    
7 Mitanovski,V. Daily and superficial journalism.in Dnevnik.from 09 September 2011   
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The basic aim of this research is to estimate the level of awareness of the media work-

ers for implementation of the right for personal data protection, which will further lead to creating 

measures for raising the awareness and better implementation of the provisions of the Law for 

Personal Data Protection which regulates the behavior of the media and the media workers in 

this area.  

The basic objectives of the research are:  

А. To estimate the level of knowledge of the data protection area through:  

 Assessment of the knowledge for data which are in the category “personal data” 

 Assessment of the knowledge of the LPDP, other laws and documents by the media 

workers 

 Assessment of the opinion of the media workers regarding if the provisions of the 

LPDP and other laws and document are sufficient to regulate the area of personal 

data protection 

 Assessment of the opinion of the media workers regarding the need for adopting Law 

on media 

B. To estimate if and how much the media workers respect and/or violate the right of privacy of 

the data subjects, by:  

   Assessment of the knowledge for the ways of data protection 

   Assessment of the knowledge of the ways for protection of specific categories of sub-

jects  

C. To estimate the opinion of the media workers for the need of training (education and addi-

tional education) for enhancing the knowledge of the media workers for the areas which the 

data protection is regulated: provisions of the LPDP, other laws and document, the methods 

and techniques for personal data protection.  

The respondents will be given an opportunity (through discussion in the framework of 

the focus groups), through thinking, suggestions and ideas to contribute for overcoming the 

problems in this area and improvement of the right for personal data protection by the media 

and media workers. Also the need for further activities in this area will be determined (by the 

DPDP and the media) for raising the public awareness for the ways of the protection the right of 

privacy and reporting of the violations which are made by the media and media workers.    

The practical purpose of this research is raising the awareness and the knowledge for 

the ways of data protection by the media workers, which will enhance the implementation of the 

right of privacy of individuals and situations. The next purpose is promotion of the right for per-

sonal data protection which will contribute for raising the public awareness.  

B. RESEARCH PART  

1. AIMS AND OBJECTIVES OF THE RESEARCH  
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The results of the research will also show certain problems which the media workers are facing when im-

plementing the principles from the law and the needs of amendments of the legal provisions, amendment 

of the Code of journalists or adopting a law on media which will improve the right of privacy of the data 

subjects. One of the purposes of this research are the results which will be given by the same, to cause 

positive sequence changes in the area of media and especially in the area of personal data protection.   

This research should be an encouragement for further, deeper researches in the area of personal 

data protection which would set up higher professionalism with the media workers for using personal data 

for different purposes, but also it can be explored other variables which gave a comprehensive picture of 

the phenomenon.  

The basic subject of this research is to investigate the problems in the implementation of the 

right for personal data protection by the media workers from different profile; the forms of viola-

tions of this right and the ways for improvement the implementation of the same. On the basis of 

the results, recommendations will be suggested for raising the awareness of the media workers 

for implementation of the right for personal data protection. Also, the needs for education and 

raising media awareness for better implementation of the right for personal data protection will 

be determined.  

The key terms in this research are the following:  

 Personal data shall be any information pertaining to an identified or identifiable 

natural person, 

 The identifiable person shall be an entity whose identity can be determined  directly 

or indirectly, especially as according to the personal identification number of the 

citizen or on the basis of one or more characteristics, specific for his/her physical, 

mental, economic, cultural or social identity;  

 Personal Data Subject shall be any natural person to whom the processed data 

refer; 

 Personal data protection is one of the basic freedoms and rights of the natural per-

sons, and especially the right of privacy regarding the processing of personal data, 

which is guaranteed for every natural person without discrimination. 

 Medium is a physical device which is used when processing personal data in the in-

formation system, on which the data can be recorder or from which the data can be 

retrieved;  

1.1 Subject of the research  

1.1.2 Theoretical determination of the problem  

1.2 Defining the key terms  
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 Media worker – a person employed in a media which performs part of the profes-

sional activities in the media  

 Awareness and consciousness is terms that each orbit defined. Both concepts are 

fundamental and can not be reduced to other terms. Awareness is an ongoing 

process of knowledge about something, knowledge and understanding about 

something at some point, what makes the current content of consciousness. In short, 

consciousness is an "realistic psychological reality" that is, consciousness is what 

can be said. 

 The awareness is defined as uninterrupted flow of contents (awareness) that empha-

sizes its continuity, instead of its discontinuity. 

 Public person (figure) is define in two ways: Public persons“parexcellence”, i.e. 

public persons who perform political function and public persons which are popular, 

and don’t perform a public political function. 

 А. There is a connection between knowing the area of personal data protection by 

the media workers and the awareness for implementation the right of personal data pro-

tection: the smaller their knowledge of the laws is, the lower the level of awareness of the 

media workers for implementation of this right is; 

1. There is a connection between unknowing the data which falls under the category 

“personal data” and the “personal data under special protection” and the appearance in 

mistakes/violations of the right for personal data protection made by the media workers 

2.  There are no differences in knowing the category “personal data” among the media work-

ers with different job position in the media. 

3.  There are no differences in knowing the category of personal data among media workers 

in the different media; 

4.  There is a connection between unknowing the LPDP, the exemption from this law, other 

laws and documents by the media workers and the mistakes/violations of the data pro-

tection right; 

5. There is a connection between the insufficient legal “coverage” of the area of personal 

data protection, the insufficient clarity of the legal provisions and the inappropriate behav-

ior of the media and the media workers when reporting for persons and events; 

6.  There is a difference in the opinions of the media workers regarding the need of adopt-

ing a law for media and his influence on the better regulation of the area – personal data 

protection;  

 

 

1.3 Hypothesis  
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B. There is a connection between the knowledge of the ways for personal data protection 

and respecting/violating this right of protection by the media workers; unknowing the 

ways for protection of personal data is a common reason for insufficient and inappropri-

ate implementation of the right of privacy   

1.There is a connection between insufficient knowing of the ways for personal data protection of 

minors and inappropriate protection of personal data of these individuals by the media workers; 

2.There is a connection between the insufficient knowing of the ways for personal data protec-

tion for the individuals against whom a court or administrative procedure is ongoing and inap-

propriate protection of personal data for the these individuals by the media workers 

C.  There is a connection between the training of the media workers for applying the prin-

ciples for personal data protection, the awareness and the appropriate implementation of 

this right: insufficient training of the media workers is a common reason for the low awareness 

for implementation of the right for personal data protection 

1.Increasing the knowledge regarding the personal data protection right will increase the aware-

ness of the media workers and will improve the implementation of the right for personal data 

protection.  

2.The best way for raising the awareness of implementation of the right for personal data pro-

tection of the media workers is the continues training of the media workers in the area of per-

sonal data protection 

Of the subject of the recommended survey, as variables occur: 

 Types of media: TV, radio, printed, electronic media; 

 National-local; 

 In public-private property ; 

 Job place of the media workers in the media; 

 Work experience of the media workers; 

 Gender (male/female) ; 

 The age of the media workers 

1.4. Variables  
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In preparation of this paper quantitative and qualitative methods of research are used for 

the research of the level of knowledge for the area of data protection and the awareness of the 

media workers for the implementation of the right of personal data protection. Because in the 

empiric researches, the problem is studied by measuring the event, as is the case in this re-

search, the quantitative research strategy is applied. The quantitative approach is used for for-

mulating the hypothesis, construction of the variables and analysis of the relations between vari-

ables. For this purpose a questionnaire for the media workers was conducted. The qualitative 

method was used for the analysis of the results of the discussion from the focus groups. 

In order to check the set up hypothesis in the process of processing the data the follow-

ing statistical procedures were followed: Pirson’s coefficient of correlation H2 – test for checking 

the homogeneity between variances and the t-test for significance of differences between 

groups.  

The Correlation analysis used in the process of processing the data showed connection 

between most of the variables which are subject to this research. 

With the use of the t-test for the significance of differences between the groups, impor-

tant differences were showed between different groups of respondents with different character-

istics: gender, age, work experience in a media regarding the knowledge of the area of data 

protection. The data was processed with the help of using the statistical program SPSS 16 

(Statistical Program for Social Sciences). The statistical program SPSS for Windows does a 

complete processing of the data and gives the coefficient of correlation and the level of impor-

tance. In every shown table of the part with the results, in the field in which the calculated Pir-

son`s coefficient will be inserted also the level of significance will be inserted, and if its smaller 

than 0,05 it will be marked with one star and if the significance is smaller than 0,01 it will be 

marked with two stars.     

For the need of this research two instruments are constructed: Questionnaire which will 

determine the knowledge of the provisions of the Law on Personal Data Protection and the pro-

vision of the other laws are determined, the knowledge for the ways for privacy protection, the 

reasons for violating the right from the media workers as well as the need of raising awareness 

for better implementation of this right.  

2. METHOD OF THE RESEARCH  

2.1. Approach in the research strategy  

2.2. Techniques for gathering data  
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For examining the position, opinions and assessment of the media workers for their knowl-

edge of the LPDP, other laws and documents, how much the right of privacy of individuals is 

respected or violated a protocol for leading a target group was prepared.    

 The questionnaire for the needs of this research is constructed after consultation of the 

literature from this area and the analysis of the content of the group discussion with the 

media workers in which they made initial assessment of the respect for the principles of 

personal data protection by the media and media workers in the country, which pre-

ceded of the methodology of the research.   

The questionnaire consist of 25 questions of which 12 questions are closed and 13 are opened. 

The respondents answer the questions from the closed type with a selection from one of the 

three possible answers: yes, no, I don’t know/I’m not familiar. With the answers of the open type 

they have an opportunity to express their opinion regarding a certain question.       

 The focus groups are conducted by a previously prepared protocol. The discussion 

from the focus groups will help us to check the hypothesis, adoption of conclusions and 

proposals how to improve the implementation of the data protection right by the media 

workers in the country. 

The protocol for conducting the focus groups consists 9 topics for discussion. On the meetings 

with the focus groups, the participants talked about their positions on the topics: personal data, 

protection of personal data, documents for personal data protection, the ways for data protec-

tion, best European practices and situations in the country. Through a presentation of a case 

study the respondents were detected flows or errors made by presenting information on a con-

crete case. The discussion ended with conclusions and suggestions for further activities with the 

media workers on topics from the area of personal data protection. 9 focus groups were con-

ducted from which: one focus group in the following region: east, southeast, northeast, vardar-

ski, poloski southwest, pelagoniski and two focus groups in the Skopje region. The meetings 

with the focus groups were made in the following cities: one focus group in Kocani, Kumanovo, 

Strumica, Bitola, Ohrid, Tetovo and two focus groups in Veles. The average number of partici-

pants in the focus groups was 10 to 16 participants, number which is over the optimal for this 

method of the research.8   

 

 

 

8 Recommended number for a successful work in the focus groups is 5 to 9 participants  
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 On the level of R. of Macedonia, according to the data of the State Statistical Office from 

2010, the following number of media are registered: 77 TV media, 77 radio stations and 36 

printed media. They are grouped in eight statistical regions from which: TV media in the Skopje 

region 29, in the east region 7; in Pelagonia region 6; in the southeast region 7; in Vardar region 

4; in Poloski region 7; in the southwest region 12; in the northeast region 5. Radio stations: 

there are 77 total registered radio stations from which: Skopje region 18, in the east region 9; in 

Pelagonia region 10; in the southeast region 4; in Vardar region 11; in Poloski region 8; in the 

southwest region 13; in the northeast region 4. The printed media are grouped in three groups: 

12 daily newspapers, 19 weekly and 4 monthly magazines and 4 news agencies, with the ex-

ception of one, they are all located in Skopje (www.stat.gov.mk). All registered media are not 

informative, i.e. in their programs they don’t have informative shows. Part of them transmit only 

entertaining programs, other musical programs and some of them only movie programs and etc. 

Because of the interest of this research are only the media how have informative programs, 

population of choice for the sample of this research were only media workers how worked in 

these media. Which media are informative and which are not there is no objective data, be-

cause the State Statistical Office doesn’t have that kind of records. Because of this, as a basic 

population for the choice of the sample we took the number of media workers how are members 

in ZNM. According to the data of ZNM submitted to the DPDP, the number of journalist mem-

bers in the Association is 11679. This number is actually the basic population from which ZNM, 

having in mind the changes (part of the media workers went to work for another media, changes 

their address, electronic mail and etc.) suggested data for 204 members latest information re-

garding the media they work and other contact details. Our attempt to gain direct contact with 

each of the members, again faced a serious difficulties from the aspect of the correction of the 

data. Because of these reasons, we decided for adequate sample of respondents which we 

formed according to the basic criterions foreseen in the suggested methodology. On these 

bases a sample of 105 respondents, media workers, with different professional profiles and 

from different media were chosen.          

The basic population from which we chose the sample are all employed media workers 

in media with informative character grouped in 8 statistical regions in the country. In relation to 

the general population in our sample, the 9% of the registered media workers are included, but 

in terms of the stratified population10 the percent of coverage is a lot higher. 

 The research was conducted in the period May-July 2011. The period in which the re-

search was planed and conducted was specific from different aspects and was followed by a lot 

of subjective difficulties for making the sample of the research among the media workers and 

especially for realizing of the planed focus groups, which, according to the plan foreseen by the 

methodology, should have been conducted in May and June.  

2.3 Defining the sample of the research  
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The first difficulty with the choice of the sample and the start of the meeting with the fo-

cus groups were the parliamentary election in R. of Macedonia which were held on 05 June 

2011. May was pre-election month followed with pre-election campaigns which were constantly 

covered by the media, because of which the media workers were not able to participate on the 

meetings of the focus groups. The second problem were the annual summer vacations because 

of which the number of the present media workers in every media was significantly reduced  

and it was difficult to secure sufficient number of media workers for organizing the focus groups. 

Some of the printed media were on collective vacation. The next very serious problem for the 

media in this period was the shock that occurred in the media space in the country. In this pe-

riod one TV media and three printed media were closed. Significant number, especially in the 

printed media fired a large group of journalist. All of these problems made the choice for the 

sample more difficult and moved the meetings of the target groups for the end of June and the 

beginning of July. 

The sample, as we stated is adjust, chosen according to the following criteria: the media 

worker should be employed in a media from one of the statistic regions; to be employed in a 

media (TV, radio and printed media and electronic media), which has informative character. The 

sample consist media with informative programs for different ethnical and religious communi-

ties. According to these criteria, 105 media workers were chosen. The sample consists media 

workers that on any way (process, inform collect, transfer) use personal data of individuals or 

events, including: editors, journalists, anchors and cameramen. The questionnaire surveyed all 

105 participants in the research. 94 of them participated in the 9 meetings of the focus groups. 

The generalization of the results of the population is limited because of the adjusted sample that 

we used in the research.    

 

The following tables and charts display the structure of the sample.  

Table 1. Review of the number of respondents according to the gender  

 

 

 

 

 

The gender structure of the respondents is almost equal.    

2.3.1. Structure of the sample 

  N % 

Male 53 50,5 

Female 52 49,5 

Total 105 100,0 
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Table 2. Review of the number of respondents according to the age  

 

 

 

 

 

 

According to the age the participants were divided in 5 age groups. The group with most partici-

pants is the group from 31-40 years of age. 

 

Table 3. Review of the number of respondents according to the work experience in the 

media 

 

 

 

 

 

 

Regarding the work experience as media workers the participants were divided in seven 

groups. The groups with working experience from 5 to 15 years are almost identical by number. 

The number oft hose with work experience over 26 years is minimal. 

Table 4. Review of the number of respondents according to the work position in the me-

dia  

 

 

 

 

 

  N % 

20 years 4 3,8 

21-30 years 28 26,7 

31-40 years 38 36,2 

41-50 years 28 26,7 

51-60 years 7 6,7 

Total 105 100,0 

  N % 

to 5 years 28 26,7 

6-10 years 25 23,8 

11-15 years 27 25,7 

16-20 years 18 17,1 

21-25 years 5 4,8 

26-30 years 1 1,0 

31-35 years 1 1,0 

Total 105 100,0 

  N % 

Chief editor 4 3,8 

Journalist 50 47,9 

Cameramen 15 14,3 

Editor and journalist 17 16,2 

Anchor 9 8,6 

Manager 10 9,5 

Total 105 100,0 
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Table 5.Review of the number of respondents according to the type of media in which 
they work  

 

 

 

 

 

 

According to what media they are working the media workers were divided in three categories: 

 Printed, radio, television and internet  

 Local and national  

 Public and private  

Regarding the first category, the number of those how work in television is the largest (48 media 

workers), but also there are some which didn’t say in which media they work (7).  

Table 6. Review of the number of respondents according to the type of the media they 
work in (local/national)  

 

 

 

 

 

Regarding the second category, the number of those who work in the local media is larger (55 

media workers), but again, there are some who didn’t reply. These, according to our analysis of 

the present in the focus groups are journalists-correspondents who work for more than one me-

dia.  

Table 7. Review of the number of respondents according to the type of the media 
(public- private)  

 

 

 

 

Regarding the third category, the number of those who work in the private media is significantly 

large (74 media workers) than those how work in a public media which is expected because of 

the greater participation of the private media in the country. The ones who didn’t reply, offer 

their services to a public and private media.   

  N % 

Printed medium 14 13,3 

Radio station 30 28,6 

Television 48 45,7 

Internet 6 5,7 

Didn’t say 7 6,8 

Total 105 100,0 

  N % 

Local 55 52,4 

National 35 33,3 

Didn’t say 15 14,3 

Вкупно 105 100,0 

  N % 

Public 13 12,4 

Private 74 70,5 

Didn’t say 18 17,1 

Total 105 100,0 
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The results of this research will be presented in two parts. The first part will present the 

data of the quantitative results gained with the application of the questionnaire and the data of 

the qualitative analysis of the contents of the discussion in the focus groups and a descriptive 

description. The second part will present the results of the test of the set up hypothesis in the 

research.  

On the beginning of this research a descriptive display of the results of the questionnaire 

and the focus groups will be given, which will be statistically processed and analyzed in the 

framework of the hypothesis of the research.    

Table 8: Review of the assessment of the respondents for their knowledge of the cate-

gory “personal data” by the media workers  

 

 

 

 

One of the basic questions from the questionnaire, which was also the central question for dis-

cussion in the framework of the focus groups, is the question of how much the media workers 

(according to the opinion of the respondents) are familiar with the category “personal data”. This 

question is relevant from the aspect of respecting, i.e. violation of personal data. The answers of 

the respondents regarding this question are divided in to three categories: sufficient, insufficient 

and I don’t know. The results from table 8 shows that according to the opinion of 85% of the re-

spondents the media workers in the country have insufficient knowledge of what personal data 

means. The results from the questionnaire are also confirmed from the discussion of the partici-

pants in the target groups who determined that the media workers have insufficient knowledge 

of which information are covered by the category personal data and should be protected by the 

media workers when reporting on individuals and events.    

 

 

9 Records from March 2011 
10 There is no official data  

3. RESULTS 

3.1.Descriptive analysis of the results from the questionnaire 

  N % 

Sufficient 10 9,5 

Insufficient 89 84,8 

No 6 5,7 

Total 105 100,0 
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Table 9: Review of the respondents level of knowledge on special categories of personal 

data   

 

 

 

 

 

 

All personal data don’t have the same level of protection. There are special categories of per-

sonal data which are specially protected. “Do the respondents know which personal data is spe-

cially protected?”was the next question on which the respondents had to make a self-evaluation 

of their knowledge for the special categories of personal data. The results given in table 2 

shows that 34% of the respondents, consider only the Personal Identification number as a spe-

cial category of personal data, while more than one third of the respondents (35,2%) don’t know 

which are the special categories of personal data. 

Table 10: Review of the respondents level of knowledge of the Law on Personal Data Pro-

tection and the exceptions related to professional journalism by the media  

 

 

 

 

The answers in the questionnaires and the conclusions from the discussion in the target groups 

showed the respondents opinion that the media workers in the country have insufficient knowl-

edge of the Law on Personal Data Protection and very little knowledge of the exemptions which 

are related to the professional journalism.  

  N % 

Personal identification number 36 34,3 

Identity 11 10,5 

Financial status 5 4,8 

Health condition 5 4,8 

Place of residence and work 11 10,5 

I don’t know 37 35,2 

Total 105 100,0 

  N % 

Yes 16 15,2 

No 69 65,7 

I’m not familiar 20 19,0 

Total 105 100,0 
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Table 11: Review of the respondents level of knowledge of other laws and documents 
that regulate the protection of personal data by the media workers   

 

 

 

 

 

Most of the respondents, (50,5%) are not familiar with other laws or acts that regulate the per-

sonal data protection. Part of them are familiar with the Broadcasting law and part are familiar 

with the Code of journalists. 

In the framework of the discussion in the target groups the participants stated their opinion that 

media workers have insufficient knowledge of the provisions of the LPDP, and less knowledge 

of the provisions in the other laws and acts which regulate this question.  

Table 12. Review of the respondents level of knowledge regarding the provision for per-
sonal data protection contained in the Code for journalists  

 

 

 

 

 

Regarding the question if the Code of journalists in R. of Macedonia contains sufficient provi-

sions for regulation of the behavior of the media workers for personal data protection, 53,3% of 

the respondents answered that this document has insufficient provisions that regulate this area. 

Table 13: Review of the assessment of the provisions from LPDP, the Code and other 
acts that regulate personal data protection 

 

 

 

 

 

Regarding the question, if the provisions in the LPDP, Code of journalists and the other acts are 

sufficient to regulate the personal data protection by the media and media workers, 50% of the 

respondents answered that the existing provisions in the LPDP and other laws aren’t sufficient 

enough to regulate this area.  

  N % 

Code of journalists 10 9,5 

Broadcasting law 27 25,7 

Code of journalists and Broadcasting law 15 14,3 

I don’t know 53 50,5 

Total 105 100,0 

  N % 

Sufficient 10 9,5 

Insufficient 56 53,3 

I don’t know 39 37,1 

Total 105 100,0 

  N % 

Yes 31 29,5 

No 53 50,5 

I don’t know 21 20,0 

Total 105 100,0 
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Table 14. Review of the opinion of the respondents regarding the need of adopting new 
Law on media 
 
 
 
 
 
 
 
 
 
Table 15.Review of the opinion of the respondents on whether the adoption of the Law on 
media would improve the protection of personal data  

 

 

 

 

The data from the tables 7 and 8 show that the most of the respondents think that a Law on me-

dia is necessary (68,8%), and 60% of them think that the law will better regulated the behavior 

of the media workers and in the same time will reduce the violation of the right for personal data 

protection. Although, the number of those who think opposite should not be neglected, that was 

shown especially in the discussions in the focus groups. In fact, the participants were almost 

divided in the opinion “for” and “against” adopting of media law, and each side stated arguments 

“for” i.e. “against”.      

Table 16.Review of the ways the media performs personal data protection (according to 
the statement of the respondents)  
 

 

 
 

 

 

 

 

Based on the answers of the media workers regarding how the media in which they work per-

forms personal data protection (table 3) it can be determined that most of the respondents think 

that their media protects personal data by publishing only the initials of the data subject. The 

number of respondents that didn’t answer this question is large (30,6%), and points out on the 

assumption that one-third of the respondents don’t know how to protect personal data on which 

they are obliged as employees in a certain type of media.  

  N % 

Yes 68 64,8 

No 15 14,3 

I don’t know 22 21,0 

Total 105 100,0 

  N % 

Yes 63 60,0 

No 5 4,8 

I don’t know 37 35,2 

Total 105 100,0 

  N % 
Publishing only initials 42 40,0 

Not stating the place of residence 5 4,8 

Not publishing personal data 11 10,5 

Blurring an image 5 4,8 

Distortions of the voices 5 4,8 

Pictures of the back 5 4,8 

No answer 32 30,6 

Total 105 100,0 
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The participants in the focus groups regarding this question stated a similar opinion, i.e. that 

media workers have insufficient knowledge about how to protect personal data in general, as in 

specific situations when reporting on different categories of persons (minors, persons against 

who court proceeding is initiated and etc.)    

Table 17: Review of the way media performs data protection of minors 

 

 

 

 

 

 

 

 

 

 

The results of table 4 are similar to those of table 3, regarding which safeguards the media un-

dertakes for personal data protection in general. And in the case when reporting on minors the 

most common ways for personal data protection is using of initials or blurring of faces.   

 Table 18.Review of the way media performs data protection when reporting on persons 
against whom a court proceeding is initiated  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The data in table 11 show that the most of the respondents (24,8%) didn’t answer this question 

9,5% and answered that they don’t perform data protection when reporting in these situations.  

 
 

  N % 

Publishing only the age of the minor 5 4,8 

Blurring the images 25 23,8 

Publishing only initials 28 26,7 

Distortions of the voices 5 4,8 

Consulting the parents 11 10,5 

Not publishing residence 10 9,5 

No answer 21 20,0 

Total 105 100,0 

  N % 

Careful informing 15 14,3 

Not publishing that kind of data 5 4,8 

Blurring faces 10 9,5 

Not publishing residence 17 16,2 

Not publishing age 17 16,2 

No protection 10 9,5 

No answer 26 24,8 

Total 105 100,0 
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Table 19. Review of the situations in which the media workers are obliged to ask consent 
for publishing personal data   

 

 

 

 

 

 

 

Regarding the questions in which the cases are obliged to ask consent from the person that 

they are reporting for, and want to publish their personal data, the results, shown in table 12 

show that most of the media workers (43,8%) in most cases ask consent from the parent/legal 

guardian when publishing information for minors.   

Table 20. The ways in which the media workers usually violate the right for personal data 
protection (according to the opinion of the respondents)  

 

 

 

 

 

 

 

The most common violations of the right for personal data protection, according to the opinion of 

the respondents, is made with publishing the name and surname for the person that they are 

reporting for. The insufficient knowledge of the Law on Personal Data Protection and the provi-

sions from the other laws, according to the opinion the participants in the focus groups, is the 

basic reason of the insufficient knowledge on how the right of privacy can be violated by the me-

dia workers.    

 

 

 

  N % 

When reporting on individual problem 31 29,5 

Consent from a parent of a minor person 32 43,8 

Statement of a public interest 5 4,8 

When reporting on addicts 5 4,8 

For protection of the integrity of the person 6 5,7 

No answer 26 24,8 

Total 105 100,0 

  N % 

Publishing full name and surname of the 
person against who a criminal procedure is 

initiated 
25 23,8 

Publishing data because of negligence 5 4,8 

Revealing data of close people or family 16 15,2 

Statements of minor 6 5,7 

I don’t know 53 50,5 

Total 105 100,0 
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Table 21. Review of the opinion of the respondents on the need of trainings for learning 
the Law on Personal Data Protection and the exemptions of the Law.  

 

 

 

 

Regarding the question if there is a need for training of the media workers that will contribute for 

better knowledge of the Law on Personal Data, 95,2% of the respondents answered positively. 

The highly expressed require for training of the media workers once again confirmed the opinion 

that large percent of the media workers have insufficient knowledge of the provisions of the law 

and other acts which regulate the behavior of the mediums and media workers.  

Regarding this question the participants in the focus groups expressed the opinion that continu-

ous training for the media workers is necessary, especially for the younger, for familiarizing with 

the provisions of the law and the exceptions which are referred to professional journalism.  

Table 22. Review of the opinions of the respondents about the ways the level of knowl-
edge of the media workers for the data protection right can be raised.  

 

 

 

 

 

 

Most of the respondents think that the best way for raising the knowledge of the media, regard-

ing this question is more detailed explanation of the law on personal data protection, and spe-

cial attention to be paid on the special categories as “public person” and “public function”  

Table 23.Review of the opinion of the respondents about the methods of training that 
would increase the knowledge of the provisions of the Law on personal data protection  

 

     

 

 

 

Most advantage, the respondents gave to the workshops for realization of the trainings.   

  N % 

Yes 100 95,2 

No 5 4,8 

Total 105 100,0 

  N % 

Better explanation of the Law on personal 
data protection 

55 52,4 

How to use data of the public figures 10 9,5 

How to present confidential information 5 4,8 

I don’t know 35 33,3 

Total 105 100,0 

  N % 

Seminars 37 35,2 

Work shops 48 45,7 

Focus groups 15 14,3 

Other 5 4,8 

Total 105 100,0 
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Table 24. Review of the opinion of the journalists regarding the question whether there is 
a professional journalism in the country 
 
 
 
 
 
 
 
 
 
 
 
Regarding the question if there is a professional journalism in Macedonia, only 21,90% of the 

respondents replied positive, and they replied that its most present in the TV media, while more 

than half, exactly 61,90% replied that there is no true professionalism in the conducted of the 

media workers. This opinion was confirmed also in the discussion of the participants in the fo-

cus groups.  

Table 25.Opinion of respondents regarding the questions of how to raise awareness of 

the media workers for better implementation of the right for personal data protection 

 

 

 

 

 

 

 

 

 

Regarding the question “What is the way for raising awareness of the media workers for better 

implementation of personal data right?” most of the respondents pointed out the training of the 

journalists for the implementation of the provisions of the laws and the non-interference of the 

politic in the media as basic ways for improvement the situations in this area.   

 

 

 
 

  N % 

Yes 
  

23 21,90 

No            65 
  

61,90 

I don’t know 17 16,20 

   
Total 105 100,00 

  N % 

Training of journalists 49 46,7 

Work on the field 5 4,8 

Serious journalism 5 4,8 

Employment of competent persons 5 4,8 

Non-interference of the politics in the jour-
nalism 

11 10,5 

No answer 30 28,6 

Total 105 100,00 
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For the purposes of this research 9 focus groups were conducted (one in every of the 

seven statistic regions and two in the Skopje region), in which 94 media workers from different 

profile of media (national-local, public, private) with different professional profile (editors, jour-

nalists, anchors, owners and cameramen) took participations.     

The purpose of conducting the focus groups was: through a direct contact with the media 

workers from different regions, different type of media, different experience and job position in 

the media, whom by performing they job, in any way use personal data of individuals or events, 

to estimate the awareness of the media workers for the personal data protection right.   

 

 

 

 

 

 

 

 

 

   Picture 1: Poster  

 Through a group discussion on the meetings of the focus groups questions directly con-

nected to the area of data protection made by the media were discussed.  

 The discussion in the focus groups was lead by a previously prepared protocol which con-

tained the following topics for discussions: personal data, personal data of public figures; the 

Law on personal data protection; other acts for personal data protection; ways about how the 

media can protect personal data, the need of training of the media workers regarding personal 

data protection; best EU practices. By applying the technique case study, real situations from 

the latest developments in the country which featured violations of the personal data protection 

made by the media were processed.  

3.2.Qualitative analysis of the results from the focus groups 
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The discussion of every focused group ended with conclusions and suggestions for further ac-

tivities which will produce to raise the level of awareness of the area personal data protection 

by the media workers. By applying the method of contents, conclusions and recommendations 

were extracted for further activities guided towards raising the level of the knowledge and the 

awareness of the media workers for better implementation of the right for personal data protec-

tion. The results of the analysis of the content are used also in the analysis of the qualitative 

results from the questionnaire, for the purpose to further explain, support or reject certain re-

sults. 

 The results of the qualitative analysis of the discussion regarding every question showed: 

 Regarding the question if the media workers have sufficient knowledge of the category 

“personal data”, the participants in the discussion pointed out the opinion that the me-

dia workers have insufficient knowledge of this category. A particular problem is lack of 

knowledge of the scope in which personal data can be published, insufficient knowl-

edge of the terms “pubic function” and “public figure” and which data for the public fig-

ure can be published and the scope of data that can be published. There are more rea-

sons for this but the most significant are insufficient education of the media workers for 

the questions in this area.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  Picture 2: Focus group in Bitola 
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 Regarding the question how much the right for personal data protection is respected 

by the media workers, an opinion was pointed out that this right isn’t respected 

enough and not only by those who have insufficient knowledge of which data is per-

sonal data and how are obliged to respect them, but also by those media workers who 

know this area very well and still publish more data that is necessary when reporting 

some news about a person or an event, and still violate the right of privacy. As a rea-

son for this, they pointed out the need for the news to be sensational and the exclusiv-

ity of certain news, the pressure from the editors or the owners, political pressures 

over the journalists and etc.       

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

     Picture 3: Focus group in Ohrid 

 

 According to the opinion of the participants the media workers, general and from every 

media, have insufficient knowledge of the provisions of the LPDP, especially the exemp-

tions of the LPDP (which are recent), the Code of journalist and other laws which regu-

late personal data protection. Particularly low level of knowledge, according to their opin-

ion, have a young, the new employees, the media workers without relevant education 

and the employed in the private media. No one of the participants was familiar with the 

notification for the media – reprimand from DPDP to the media (for the most common 

misdemeanors i.e. violations of the right for personal data protection of the individual). 

The discussion covered the question for the need of adopting a Law on media.  
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For this question the opinions were divided, i.e. part of the participants think that such 

law should be adopted and as a reason pointed out the insufficient legal coverage of 

the area of personal data protection but also the regulation for reasonability and penal-

ties for the violators. This group of media workers considered that with the adoption of 

the law on media, the legal gaps in the regulation and the deficiencies in the Code will 

be filled which will produce better situation of the personal data protection R. of Mace-

donia. Part of the participants, especially the editors, considered that this kind of law is 

not required. There was also a third group that had no opinion regarding this question.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  Picture 4: Focus group in Tetovo 

 

 The next question for discussion was the question regarding the ways of personal 

data protection. From the discussion of the participants it was concluded that be-

cause of their insufficient knowledge of how they can protect the personal data, espe-

cially the insufficient knowledge on how to protect the specific categories (minors, 

persons against who a court procedure is initiated), the media workers make mis-

takes when using personal data. Some media despite the lack of training the staff, 

they don’t have appropriate equipment and sufficient protection for personal data pro-

tection, which is the reason for inappropriate protection.    
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 Picture 6: Focus group in Veles 

 

 From the discussion of the previous questions, a need raised for training, education of 

the media workers for questions related to the area of personal data protection, legal 

regulation, ways on how to protect personal data and etc. Most of the participants 

considered that a continuing education is needed which would be obligatory for the 

media workers from all profiles, that in any way use personal data. The training, ac-

cording to their opinion, should include representatives of the institutions that keep 

databases or process personal data. For that reason, according to them, there is need 

for larger cooperation of the media with DPDP. 

 

It was emphasized the need for education of other staff employed in the media such as photog-

raphers, cameramen, editors who until now didn’t had any kind of training in this area, and who 

have a need for a special training for applying techniques that they use. For the question about 

the type and manner of organizing the trainings, the respondents considered that the trainings 

should be realized by organizing seminars with workshop type, which would be met with the 

general and specific issues relating to personal data, explanation of certain term such as “public 

function” and “public figure” and the ways of protection, the laws that regulate behavior of media 

workers and etc.  
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 Picture 7: Focus group Kumanovo 

 

 Some European practices for personal data protection were reviewed with the partici-

pants. Some concrete cases of complaints and appeals from citizens and public fig-

ures were reviewed. With special attention the Slovenian experience was reviewed 

and also he ways of informing the media workers and the public. The participants con-

sidered that the best practices from these countries can be transferred in the country.  

 

 

 

 

 

 

 

 

 

 

 

 

       Picture 8: Focus group in Strumica 
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 Regarding the question of professional journalism, which the participants thought that 

it’s on very high level, they also stated few of the reasons. The first reason, according 

to their opinion, is the non-existence of a investigative journalism, financial problems 

which the media face, the political influences over the media and the media workers.   

The conclusions and the suggestions of the focus groups will be included in the section 

conclusions and suggestions.  

 The results of the research will be presented through test of 3 groups of hypothesis and 

sub hypothesis. 

 In the first group of hypothesis there is processed data from the research regarding the 

knowledge of the category “personal data” and the legal regulation of the area – protection of 

personal data protection by the media and the media workers; 

 In the second group of hypothesis the questions, regarding the ways of personal data pro-

tection by the media, respecting or violating the right of privacy by the media are processed;  

 The third group includes hypothesis that test the connection between the level of training 

of the media workers for applying the ways for personal data protection, the awareness and the 

appropriate application of the same.  

А. There is a connection between the knowledge of the area for personal data protection from 

the side of the media and the awareness for implementation the right for personal data protec-

tion: lower the level of knowledge of the laws is the lower the awareness of the media workers 

for the implementation of this law is. 

The first major hypothesis in this research states that there is a connection between the knowl-

edge of the area for personal data protection by the media workers and awareness for imple-

mentation of the right for personal data protection. In the framework of the first group, five sub-

hypothesis will be overviewed, where with the help of the Pirsons coefficient of correlation, the 

connection between the variables are calculated. By testing the sub-hypothesis the main hy-

pothesis will be tested.     

1.There is a connection between unknowing the data that falls under the category “personal 

data” and “special category of personal data” and the occurrence of mistakes/violations of the 

right f privacy of the individuals by the media workers.   

 

3.3 Description of the test results of the hypothesis 
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For testing the knowledge of the category “personal data” we will use the results presented 

in table 8 which shows the estimation of the respondent level of knowledge for the category 

“personal data” by the media workers in the country. The results show that according to the 

opinion of 85% of the respondents, the media workers in the country have insufficient knowl-

edge of the category personal data. The same opinion regarding this question was also pointed 

out by the participants in the focus groups. These results were actually the basis of which the 

first hypothesis was set, which states that there is a connection between unknowing the data 

who fall under the category “personal data” and the occurrence of mistakes/violations of the 

right of privacy of the individuals made by the media workers.  

With the help of the Pierson's coefficient of correlation and the HI square, the connection 

between the two variables is determined (as well as the differences between the media workers 

in relation to the knowledge of the category “personal data”). 

Table 26. The connection between unknowing the category “personal data” and the oc-

currence of mistakes and violations of the right of privacy of the individuals by the media 

workers  

* Correlation significant at the level p<0,05 

** Correlation significant at the level p<0,01 

The data from the table 26 show that there is a statistical significant connection between 

the  insufficient knowledge of the category “personal data” and the occurrence of mistakes and 

violations of the right of privacy of the individuals made by the media workers (p<0,01, r=442,). 

The second part of the first sub-hypothesis regards to the connection between the insuffi-

cient knowledge of the category “special category of personal data” and the occurrence of mis-

takes and violations of the right of privacy of the individuals made by the media workers. 

For testing the knowledge of the category “special category of personal data” we used the 

results presented in table 9 which shows the level of knowledge of the respondents for the spe-

cial categories of personal data. The results show that small number of the respondents know 

the special categories of personal data, 34% think that the personal identification number is that 

category, and one third of the respondents didn’t know any personal data which is treated as 

special category. The data for the connection of these two variables are shown in table 27. 

 

  Insufficient knowledge of the 
category “personal data” 

Occurance of mistakes and 
violations of the right of pri-
vacy 

Insufficient knowledge of the 
category “personal data” 

1,000 ,442(**) 

Occurance of mistakes and 
violations of the right of pri-
vacy 

  1,000 
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Table 27. The connection between the knowledge of the special categories of personal 

data and the occurrence of mistakes and violations of the right of privacy made by the 

media workers  

With the help of the Pierson’s coefficient of correlation the positive connection between 

these to variables is determined (r=436, p<0,01).  

 On the basis of the results shown in tables 26 and 27 we can assume that if the media 

workers have insufficient knowledge of the category “personal data” and “the special categories 

of personal data” they will make more mistakes and violations of the right of privacy of individu-

als and vise versa, if they have sufficient knowledge of these categories the occurrence of mis-

takes and violations of the privacy right will be reduced. The results of the research showed that 

the media workers aren’t familiar enough with the category personal data and the special cate-

gory of personal data. Because of the proven connection between these variables (insufficient 

knowledge of these categories and the occurrence of mistakes in the implementation of the right 

of protection) with a great deal of probability we can assume that the media workers inappropri-

ately protect the right of privacy and events.   

The results from the tables 8, 9, 26 and 27 confirmed the first sub-hypothesis in which 

we assumed that there is a connection between the insufficient knowledge of the category 

“personal data” and “special categories of personal data” with the occurrence of mistakes and 

violations of the right of privacy of the individuals made by the media workers.  

2. There are no differences in the level of knowledge for the category “personal data” be-

tween the media workers with different job position in the media. 

Having in mind that all media workers when performing their professional job use personal 

data of individuals and events, in the second sub-hypothesis we assumed that there are no dif-

ferences in the level of knowledge for the category “personal data” between the media workers 

with a different job position in the media.  

  Insufficient knowledge of the 
special categories of personal 
data 

Occurrence of mistakes and 
violations of the right of pri-
vacy 

Insufficient knowledge of the 
category “personal data” 

1,000 ,436(**) 

Occurrence of mistakes and 
violations of the right of pri-
vacy 

  1,000 



 50 

 

Table 28. Review of the differences between the media workers with different job posi-

tions regarding the knowledge of the category “personal data”  

The comparative analysis between the respondents from different job position in the me-

dia regarding their level of knowledge for personal data, shows that there is a statistical signifi-

cant difference between all compared groups (editors, journalists, anchors and cameramen), 

which has been shown hat the respondents from the job position – journalists, compared with 

other professions, have the smallest knowledge of the category “personal data” (х=,006, 

p<0,01). This result is not expected because the journalists are a professional group, which 

mostly, by doing their professional job, use personal data when reporting, and they are obliged 

to protect them. This data can serve as a basis for further research for the reasons of this occur-

rence. 

The data from table 28 didn’t confirm the second sub-hypothesis and showed that there 

are significant differences in the level of knowledge of the category “personal data” between the 

media workers with different job position in the media. 

3. There are differences in the knowledge of the category personal data between the me-

dia workers from different media 

Table 29.Review of the differences between the media workers from different media 

(radio, TV, printed media, internet) regarding the knowledge of the category “personal 

data”  

  N % Suffi-

cient 

Insufficient I don’t 

know 

Pearson 

Chi 

Square 
Chief editor 4 3,8 0 4 0   

  

  

  

  

  

,006 

Journalist 50 47,9 6 41 3 

Cameramen 15 14,3 0 13 2 

Editor and journalist 17 16,2 3 12 2 

Anchor 9 8,6 0 9 0 

Manger 10 9,5 1 8 1 

Total 105 100,0 10 87 8 

  N % Signifi-

cant 

Insignifi-

cant 

I don’t 

know 

Pearson 

Chi 

Square 
Written media 14 13,3 2 11 1   

  

  

  

  

,005 

Radio 30 28,6 1 29 0 

Television 48 45,7 4 40 4 

Internet 6 5,7 2 4 0 

Didn’t reply 7 6,8 1 5 1 

Total 105    100,0 10 89 6 
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In the framework of the third sub-hypothesis we tested the differences of the knowledge of 

“personal data” between the media workers from three different categories of media:  

 Radio, TV, printed media and internet 

 Local-national 

 Public – private media 

 

The Table 29 shows the results of the media workers from the first group. Analysis of the 

results from the table showed:  

- larger number of the media workers from all media showed that there is an insufficient 

knowledge of the category “personal data” 

- the calculated Pearson's Chi square = ,005,p<0,01, showed that there is a statistical 

significant difference between the media workers from all compared groups; 

- the media workers employed in the TV media, in comparecment to the employees in 

the other three media, know the category of personal data at least.   

 

Table 30.Review of the differences between the media workers from different media 

(local and national media) regarding the knowledge of the category “personal data”. 

 

 

The results in table 30 and the calculated Pearson's Chi Square =652, showed that between the 

media workers employed in the local and national media there are no statistical significant 

differences regarding the knowledge of the category “personal data”. 

  N % Signifi-

cant 

Insignifi-

cant 

I don’t 

know 

Pearson 

Chi 

Square 
Local 55 52,4 5 47 3   

  

  

,652 

National 35 33,3 2 30 3 

Didn’t knew 15 14,3 3 12 0 

Total 105 100,0 10 89 6 
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Table 31. Review of the differences between the media workers from different media 

(public and private media), regarding the knowledge for the category “personal data”  

The results from table 31 and the calculated Pearson's Chi square (х=,02, p<0,05), showed: 

 Media workers in public and private media have insufficient knowledge of the category 

“personal data”  

 There is a statistically relevant difference between the media workers employed in the 

public and private media regarding the knowledge of the category “personal data”  

 The employees in the public media have more knowledge for the category “personal 

data” compared to the employed in the private media. 

The results from tables 29, 30 and 31, partially confirmed the third sub-hypothesis which states 

that are differences for the knowledge of the category personal data between the media workers 

from different media.  

4. There is a connection between the insufficient knowledge of the LPDP, the exceptions 

from this law, the Code and other Laws and acts and the occurrence of mistakes and 

violations of the right of privacy of the individuals made by the media workers: smaller 

the knowledge of the laws is, higher the probability for mistakes and violation of the right 

for personal data is.   

 

  N % Signifi-

cant 

Insignifi-

cant 

I don’t 

know 

Pearson Chi 

Square 
Public 13 12,4 0      12 1   

Private 74 70,5 6      64 4   

Didn’t say 18 17,1 4      13 1   

Total 105 100,0 10      89 6 ,002 
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Table 32.The connection between the insufficient knowledge of the LPDP, the Code of 

journalists and other acts with the occurrence of mistakes in the implementation the 

right for personal data protection by the media workers  

* Correlation relevant to the level p<0,05 

** Correlation relevant to the level p<0,01 

In the framework of this sub-hypothesis, with the help of the Pearson's coefficient of cor-

relation, we tested the connection between the knowledge of the provisions of the laws and 

other acts that regulate behavior of the media workers with their awareness for implementation 

the right for personal data protection.   

The data from table 32 shows that there is a statistical relevant connection between the 

knowledge of the provisions from all three acts (LPDP, the Code and other acts) with the mis-

takes in the implementation of this right of privacy. The connection between knowing the provi-

sions from the LPDP with the mistakes in the implementation of this right is (р<.01, r=.698); the 

connection between the knowledge the Code for journalists with the mistakes in the implemen-

tation of this right is(р<.01, r=.898); the connection between the knowledge of the other acts 

with the mistakes in the implementation of this right is(р<.01, r=.795).  

The results from table 32 show that the occurrence of mistakes i.e. violation of the right 

for personal data protection made by the media workers, significantly depends of the level of 

knowledge of the provisions of the LPDP and other laws and acts. On the basis of the results 

from table 32 we can assume that if the media workers have insufficient knowledge of the provi-

sions of the LPDP, the Code and the other acts they will make more mistakes and violations of 

the right of privacy of the individuals, and vise versa, if they have sufficient knowledge with 

these categories the occurrence of mistakes and violations of this right will be smaller.   

  Knowledge 
of the provi-
sions of the 
LPDP 

Knowledge of 
the provisions 
of the Code for 
journalists 

Knowledge of the 
acts which regulate 
the behavior of the 
media workers 

The occurrence of 
mistakes and viola-
tions of the right of 
privacy 

Knowledge of the 
provisions of the 
LPDP 

1,000 ,432(**) ,414(**) ,698(**) 

Knowledge of the 
provisions of the 
Code for journal-
ists 

  1,000 ,593(**) ,898(**) 

Knowledge of the 
acts which regu-
late the behavior 
of the media 
workers 

    1,000 ,795(**) 

The awareness of 
the media work-
ers for implemen-
tation of the fight 
for personal data 
protection 

      1,000 
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The analysis of the answers which are used to asses if the media workers have knowl-

edge of the provisions of the LPDP, the provisions of the Code and other act (shown in tables 

10, 11 and 12) showed that the media workers in the country have insufficient knowledge of the 

provisions of the LPDP, the exceptions, the Code and other acts for personal data protection 

regulated with the Law, the Code and other acts. The respondents, which opinion is presented 

in table 10, think that over 65,7% of the media workers in the country have insufficient knowl-

edge of the LPDP and the exceptions of the law which regard to professional journalism. Over 

50,5% of the respondents, have no knowledge of the provisions of the Code for journalists and 

other acts (table 11). The data from the questionnaire was confirmed by the qualitative analysis 

of the discussion from the focus groups. Acceding to the participants, the media workers have 

insufficient knowledge of the provisions from the LPDP, and even less knowledge of the Code 

and other laws. Because the data from table 32 showed significant connection between the 

knowledge of the legislative and the occurrence of mistakes in the implementation of the right 

for personal data protection, we can assume that the insufficient knowledge of the provisions 

from the LPDP, the exceptions from the same and the other acts, is a significant reasons for the 

occurrence of mistakes in the implementation of the right and violation of the privacy of individu-

als.  

Unknowing the Law on personal data protection and the provisions from other laws, ac-

cording to the opinion of the participants in the focus groups, is the basic reason also for the in-

sufficient knowledge of how the right for privacy can be violated by the media workers.   

The results from tables 10, 11, 12 and 32 confirmed the fourth sub-hypothesis which 

states that there is a connection between the insufficient knowledge of the LPDP, the excep-

tions from this law. The Code and other laws and acts with the occurrence/violations of the right 

of privacy of individuals made the media workers.   

 

5. There is a connection between the insufficient legal “coverage” of the area for personal 

data protection, the insufficient clarity of the legal provisions and the inappropriate behav-

ior of the media and the media workers when reporting for persons and events.  
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Table 33.Connection between the insufficient legal “coverage” of the area for personal 

data protection, the insufficient clarity of the legal provisions and the inappropriate be-

havior of the media and the media workers when reporting for persons and events 

 

The data from table 33 show that all three tested variables between each other are posi-

tively connected, i.e. that there is a positive connection between the insufficient legal “coverage” 

of the area for personal data protection, the insufficient clarity of the legal provisions and the 

inappropriate behavior of the media and the media workers when reporting for persons and 

events. Therefore, there is a connection of the insufficient legal “coverage” of the area for per-

sonal data protection with the insufficient clarity of the legal provisions (r=488, p<0,01) and with 

the inappropriate behavior of the media and the media workers when reporting for persons and 

events (r=496, p<0,01). The last connection in Table 33 shows that there is a connection be-

tween the insufficient legal “coverage” of the area for personal data protection with the inappro-

priate behavior of the media and the media workers when reporting for persons and events

(r=393, p<0,01). 

 The results from table 33 confirmed the fifth sub-hypothesis which states that there 

is a connection between insufficient legal “coverage” of the area for personal data protection, 

the insufficient clarity of the legal provisions and the inappropriate behavior of the media and the 

media workers when reporting for persons and events.  

  insufficient legal 
“coverage” of the 
area for personal 
data protection 

insufficient 
clarity of the 
legal provisions 

inappropriate behavior of 
the media and the media 
workers when reporting 
for persons and events 

insufficient legal 
“coverage” of the area 
for personal data 
protection 

1,000 ,488(**) ,496(**) 

insufficient clarity of 
the legal provisions 

  1,000 ,393(**) 

inappropriate 
behavior of the media 
and the media 
workers when 
reporting for persons 
and events 

    1,000 
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6. There are differences in the opinion of the media workers regarding the need of adopt-

ing a law on media and the influence of this law for better regulation of the area – per-

sonal data protection; 

The data from table 14 which shows the opinion of the media workers regarding the need 

of adopting a law on media showed that 64,8% of the respondents think that a law of media 

should be adopted, 14% think that there is no need and 21% didn’t answered. The data from 

table 15 in which 60% of the respondents gave a positive answer on the question if the law on 

media will improve the legal regulation of the area for personal data protection was the basis for 

setting up the fifth sub-hypothesis with which we wanted to check:  

- are there significant differences in the opinions of the media workers with different work 

experience in the media regarding the need for adoption a law on media?  

- are there significant differences in the opinions of the media workers from different me-

dia regarding the need for adoption a law on media? 

The results of the test for these two questions are given in the tables 34 and 35.  

Table 34.Differences in the opinion of the media workers with different work experience 

in the media regarding the need for adoption a law on media  

The results from table 33 and the calculated Pearson's Chi square (х=,017, p<0,05)

showed: 

-    there are statistical significant differences regarding the question for the need of 

adoption a law on media between the groups of media workers with different work experience 

in the media;  

-    larger number of the employees with a work experience to 5 years, compared with 

the other media workers, think that there is a need for adoption a law on media (table 14).  

  N % Yes No I don’t 

know 

Pearson Chi 

Square 
to 5 years 28 26,7 21 1 6   

  

  

  

  

  

  

,017 

6-10 years 25 23,8 19 1 5 

11-15 years 27 25,7 14 9 4 

16-20 years 18 17,1 10 3 5 

21-25 years 5 4,8 4 0 1 

26-30 years 1 1,0 0 1 0 

31-35 years 1 1,0 0 0 1 

Total 105 100,0 68 15 22 
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Table 35.The differences in opinions between the media workers from different media re-

garding the question for adopting a law on media  

The differences in opinion regarding the need of adopting a law on media between the 

media workers from different media given in in table 34 and the calculated Pearson's Chi square 

showed: 

-  Significant larger number of employees in the TV media, compared to the employees 

from the other media, think that there is a need of a adoption of a law on media (х=,015, 

p<0,05). 

The results from tables 33 and 34 confirmed the fifth sub-hypothesis which states that 

there are differences in opinions of the media workers regarding the need of an adoption of a 

law on media and the influence of this kind of a law for better regulation of the area of personal 

data protection.   

The test of the six sub-hypothesis of the first group showed: 

 Media workers have insufficient knowledge of the category personal data and special 

categories of personal data, and because there is a connection between the insuffi-

cient knowledge of these categories and the occurrence of mistakes and violation of 

the right of privacy, with a great probability it could be assumed that the media workers 

inappropriately protect the right of privacy of individuals and events;  

 There are no significant differences in the knowledge of the category personal data 

and special categories of personal data between the media workers from different me-

dia, i.e. the insufficient knowledge of the personal data is characteristically for the me-

dia workers from all media;  

 Large percent of the media workers in the country have insufficient knowledge of the 

provisions from the LPDP, the exceptions from the law, Code and other acts for per-

sonal data protection regulated by law. The insufficient knowledge of the legal regula-

tion can be a significant reason for the occurrence of mistakes in the implementation 

of the right and violation of the privacy of the individuals; 

  N % Yes No I don’t 

know 

Pearson 

Chi Square 
Written medium 14 13,3 8 4 2   

  

  

  

  

,015 

Radio 30 28,6 18 8 4 

Television 48 45,7 32 2 14 

Internet 6 5,7 6 4 0 

Didn’t answer 7 6,8 4 1 2 

Total 105 100,0 68 15 22 
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 The insufficient law “coverage” of the area of personal data protection, the insuffi-

cient clarity  of the legal provisions are a reason for the inappropriate behavior of the 

mediums and the media workers when reporting on individuals or events;  

 64,8% of the respondent think that a law on media should be adopted, and 60% of 

them think that with the adoption of the law on media the legal regulation of the area 

of personal data protection will be improved.  

The results from the tested hypothesis confirmed the general hypothesis from the first 

group which states: There is a connection between the knowledge of the area for personal data 

protection by the media workers with the awareness for implementation of the right for personal 

data protection – the smaller the level of knowledge of the laws is the lower the awareness of 

the media workers for implementation of this right is.  

B. There is a connection between knowing the ways for personal data protection and the re-

spect/violation of the right for protection of this right by the media  workers not knowing the 

ways for protection of the personal data is an often reason for the insufficient and inappropriate 

implementation and violation of the right for privacy;   

In the framework of the second group, two sub hypothesis will be overviewed, where with the 

help of the Pearson's coefficient of correlation the connections between the stated variables are 

calculated.  

1.There is a connection between the insufficient knowledge of the ways for protection of the per-

sonal data of minors and inappropriate protection of the personal data of these individuals made 

by the media worker; 

The first sub-hypothesis regards the connection between the insufficient knowledge of the ways 

for protection of the personal data of these individuals made by the media workers.  

Table 36.Connection between the insufficient knowledge of the ways for protection the 

personal data of the minors and the inappropriate protection made by the media workers  

 

 

  insufficient knowledge of the 
ways for protection the 
personal data of the minors 

inapropriate protection of the 
personal data of the minors 
made by the media workers 

insufficient knowledge of the 
ways for protection the 
personal data of the minors 

1,000 ,424(**) 

inapropriate protection of the 
personal data of the minors 
made by the media workers 

  1,000 
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With the help of the Pearson's coefficient of correlation the connection between the two 

variables is determined, (r=424, p<0,01), i.e. if the media workers have insufficient knowledge of 

the ways for protecting the personal data of the minors they will conduct inappropriate protec-

tion of personal data of these individuals. 

This data completely supplements with the results from tables 17 from which can be de-

termined that the media workers have insufficient knowledge of the ways for protection of the 

personal data of minors.  

The data from the tables 36 and 17 confirmed the first sub-hypothesis of the second 

group which states that there is a connection between the insufficient knowledge of the ways for 

personal data protection of minors with the inappropriate protection of the personal data for 

these persons made by the media workers;  

2. There is a connection between the insufficient knowledge of the ways for protection of 

personal data for persons against who a court or an administrative proceeding is imitated 

and the inappropriate protection of the personal data of these persons made by the media 

workers.  

The second sub hypothesis regards to the connection between the insufficient knowledge 

of the ways for protection of personal data for persons against who a court or an administrative 

proceeding is imitated and the inappropriate protection of the personal data of these persons 

made by the media workers. 

Table 37.Connection between the insufficient knowledge of the ways for protection of 

personal data for persons against who a court or an administrative proceeding is imi-

tated and the inappropriate protection of the personal data of these persons made by the 

media workers 

 

  insufficient knowledge of the 
ways for protection of 
personal data for persons 
against who a court or an 
administrative procceding is 
initated 

inappropriate protection of the 
personal data for persons 
against who a court or an 
administrative procceding is 
initated 

insufficient knowledge of the 
ways for protection of 
personal data of minors 

1,000 ,414(**) 

inappropriate protection of the 
personal data of minors made 
by the media workers 

  1,000 
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With the help of the Pearson's coefficient of correlation the connection between the vari-

ables is determined, (r=414, p<0,01): insufficient knowledge of the ways for protection of the 

personal data of the persons against who a court decision is initiated and the inappropriate pro-

tection of the privacy of these individuals.  

The data from table 18 show that most of the respondents (24,8%) didn’t gave an an-

swers to this question, and 9,5% answered that this kind of protection is not performed while 

reporting of these situations.  

The results from table 37 point to the assumption that if the media workers have insuffi-

cient knowledge of the ways for personal data protection for the persons against who a court or 

administrative procedure is imitated they will perform inappropriate protection of the personal 

data of these subjects and will violate the right of presumption.  

The obtained results confirmed the second sub hypothesis which states that there is a 

connection between the insufficient knowledge of the ways for personal data protection of the 

persons against who a court or an administrative proceeding is initiated and the inappropriate 

protection of the personal data of these individuals made by the media workers.  

This data supplements the data from table 20 for the most common ways in which the 

media and the media workers because of the insufficient knowledge of the right for personal 

data protection violate this right:  

The most common violations of the right for personal data protection, according to the 

opinion of the respondents, is made by publishing the name and the surname of the person they 

are reporting for and disclosing data of their close relatives. The two hypothesis were com-

pletely confirmed, and with that the second major hypothesis was confirmed which states that 

there is a connection between unknowing the ways for personal data protection and the respect/

violation of the right for protection of this right by the media workers; unknowing the ways for 

personal data protection is a common reason for the insufficient and inappropriate implementa-

tion and violation of the right for privacy: 
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C. There is a connection between the level of training of the media workers for implemen-

tation the principles for personal data protection, the awareness and the appropriate im-

plementation of this right: the insufficient training of the media workers is a common reason 

for the low awareness for the implementation of the right for personal data protection; 

1. Increasing the knowledge regarding the right for personal data protection will raise 

the awareness of the media workers and will improve the implementation of the 

right for personal data protection  

Table 38. The connection between the level of knowledge for the right for personal data 

protection, the level of awareness and the appropriate implementation of the personal 

data protection right by the media workers   

 

The major hypothesis and the first sub hypothesis of this group of hypothesis refers to the 

connection between the level of knowledge and the appropriate implementation of the right for 

personal data protection by the media workers.  

The results from table 38 show that all three variables are positively connected between 

each other i.e. speak for the unbreakable bond. They point to the assumption that more the me-

dia workers know the right for personal data protection they will have higher awareness for im-

plementation of the right for personal data protection and vice versa, one of the reasons for in-

sufficient awareness for implementation of this right by the media workers is the insufficient 

training.   

What is the opinion of the media workers, do they think that there is need for training for 

raising the knowledge, was the next questions.  

 

 

  Level of knowledge 
regarding the right for 
personal data protec-
tion 

The level of 
awareness 

Appropriate implementa-
tion of the personal data 
protection right 

The level of knowledge 
of the LPDP 

1,000 ,382(**) ,341(**) 

Level of awareness   1,000 ,231(**) 
Appropriate implemen-
tation of the personal 
data protection  right 
when reporting about 
persons and events 

    1,000 
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Table 39. Review of the opinion of the respondents for the need for training for familiari-
zation with the Law on personal data protection and the exceptions from the law, the 
other laws and documents  

 

 

 

 

Regarding the question if there is a need for training for the media workers which will con-

tribute for better knowledge with the Law on personal data protection, 92,5% of the respondents 

answered positive. The highly expressed need for training of the media workers once again 

confirmed their  opinion that large percent of the media workers have insufficient knowledge of 

the provisions of the law and other acts which regulates the behavior of the media and the me-

dia workers.  

The results from the tables confirmed the first sub-hypothesis of this group which states 

enhancing the knowledge regarding the right for personal data protection will raise awareness 

of the media workers and will improve the implementation of the right for personal data protec-

tion 

Regarding this question the participants in the focus groups expressed the opinion that a 

continuous training of the media workers is needed, especially for the younger, regarding the 

familiarization with the provisions of the law and the exception which refer to professional jour-

nalism.  

2. The best way for raising awareness for the implementation of the right for personal 

data protection is continuous training of the media workers for the area of personal data 

protection  

 

Table 40.View of the opinion of the respondents for the form of the training 

 

 

 

 

 

 

 

Most of the respondents think that the best way for realization of the trainings is the workshops 

method than organizing seminars and focus groups.  

  N % 

Yes 100 95,2 

No 5 4,8 

Total 105 100,0 

  N % 

Seminars 37 35,2 

Workshops 48 45,7 

Focus groups 15 14,3 

Other 5 4,8 

Total 105 100,0 
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Table 41. Review of the opinion of the respondents from different proffesion regarding 

the form of the trainings  

It is interesting to note that all media workers participants in the research point out that 

they have a need of continuous training, and the most appropriate form for realisation is orga-

nizing workshops, that will pay particular attention to the practical application of the principles 

for personal data protection through presentation of cases and the so called most appropriate. 

There are no significant differences in preferring a certain form of training choose the workshop 

type of training. When in comes to the questions of the focus groups, again the journalists have 

the biggest need of them.   

Table 42.Review of the opinion of the respondents regarding the content of the trainings 

 

 

 

 

 

 

Most of the respondents think that the best way for raising the knowledge of the media 

workers regarding this question is more thermal explanation of the Law on personal data protec-

tion where special attention should be paid to the special categories as “public figure” and 

“public function”. The results from the table confirmed the second sub-hypothesis which states 

that the best ways for raising awareness for the implementation of the right for personal data 

protection is a continuous training of the media workers in the area of data protection right. 

By testing the two hypothesis the major hypothesis of the third group was confirmed 

which states that there is a connection between the level of training of the media workers for 

implementation of the principles for personal data protection the awareness and the appropriate 

implementation of this right: the insufficient training of the media workers is a common reason 

for the low awareness for implementation of the right for personal data protection.  

  N % Seminars Workshops Focus 

groups 

Other 

Main editor 4 3,8 1 3 0 0 
Journalist 50 47,9 17 20 10 3 
Cameramen 15 14,3 4 9 2 0 
Editor and journalist 17 16,2 7 7 1 2 
anchor 9 8,6 5 4 0 0 
Manager 10 9,5 3 5 2 0 
Total 105 100,0 37 48 15 5 

  N % 

Better explanation of the Law on personal 
data protection 

55 52,4 

How the personal data of the persons with 
public authorizations can be used 

10 9,5 

How to present confidential information 5 4,8 

I don’t know 35 33,3 

Total 105 100,0 
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А. FINDINGS FROM THE FIRST GROUP OF HYPOTHESIS WHICH ARE REFERED TO THE 
KNOWLEDGE OF THE CATEGORY OF PERSONAL DATA AND THE LEGAL REGULATION 
FOR PERSONAL DATA PROTECTION  

The first group of hypothesis in the framework of this research refers to the knowledge of 

the category “personal data” and the legal regulation of the area – personal data protection by 

the media and the media workers. The results shown on the tables from 26 to 31 calculated with 

the help of the Pearson's coefficient of correlation give the picture for the connection between 

the knowledge of the categories personal data and the special categories of personal data with 

the mistakes that the media workers make when using the personal data. These tables show 

the differences between the media workers from different media: TV, radio, printed media, pub-

lic and private media, national and local media regarding the knowledge for personal data.   

From table 26 we can see that there is a statistically significant connection between the 

insufficient knowledge of the category “personal data” and the occurrence of mistakes and viola-

tions of the right of privacy of individuals made by the media workers (p<0,01, r=442,). The high 

level of the statistically significant connection between these two variables points to the as-

sumption that the insufficient knowledge of the personal data is the basic reason for the mis-

takes which the media workers make in the area of personal data protection.  

 The data that show the connection between the insufficient knowledge of the special cate-

gory of personal data protection and the mistakes when using the personal data are shown in 

table 27. To test the knowledge of the special category of personal data, we used the results 

presented in table 9 which shows the level of knowledge of the special categories of personal 

data of the respondents. The results show that a small number of the respondents know the 

special categories of personal data, 34% think that is only the personal identification number, 

and a third of the respondents don’t know any special category personal data. With the help of 

the Pearson's coefficient of correlation the positive connection between these variables is deter-

mined (r=436, p<0,01).  

The results from tables 26 and 27 point to the presumption that if the media workers have 

insufficient knowledge of the category “personal data” and the “special categories” of personal 

data they will make more mistakes and violations to the right of privacy of individuals, and oppo-

site if they have sufficient knowledge of these categories the occurrence of mistakes and viola-

tions of the right of privacy of the individuals will be smaller. The results of the research showed 

that the media workers have insufficient knowledge of the category “personal data” and the 

“special categories of personal data”. Because of the proven connection between these two 

variables (the insufficient knowledge of the categories and the occurrence of mistakes in the 

implementation of this right), with high probability we can assume that the media workers inap-

propriate protect the right of privacy of individuals and events.  

4.DISCUSSION 
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The results from tables 8, 9, 26 and 27 confirmed the first hypothesis in which we as-

sumed that there is a connection between the insufficient knowledge of the category “personal 

data” and the “special categories of personal data” with the mistakes and violations of the right 

of privacy of the individuals made by the media workers. 

The table 28 shows the result of the testing of the second sub-hypothesis in the frame-

work of the firs group, in which we assumed that there is no statistical significant difference in 

the level of knowledge of the category personal data between the media workers with different 

job position in the media.  

The compared analysis between the respondents with different job position in the media 

regarding their level of knowledge about personal data, showed that there is a statistically sig-

nificant difference between all compared groups (editors, journalists, anchors and cameramen), 

which showed that the respondents on the job position – journalist, compared with the other 

professions, know the category “personal data” at least(х=,006, p<0,01). This result was surpris-

ing because we couldn’t assume the reasons for that. From the analysis of the content of the 

focus groups we received some indications for this occurrence. They think that a significant 

number of journalists don’t have an education for a journalist, part of them are journalists by vo-

cation but don’t have experience in working in a media. 

According to that, on the basis of the opposite results from the expected, we determined 

that the data from table 28 didn’t confirm the second sub-hypothesis and showed that there 

are significant differences in the level of knowledge for the category “personal data” between 

the media workers with different job position in the media.      

The next table 29 shows the differences between the media workers from different media: 

TV, radio, printed media, regarding the knowledge of the category personal data. The presumed 

difference in the level of knowledge among these groups of respondents was confirmed i.e. the 

results showed that the media workers from different media differ among themselves. The cal-

culated Pearson's Chi square = ,005,p<0,01, showed that there is a significant statistical differ-

ence between the media workers from all compared groups of media: media workers employed 

in the TV media compared to the media workers employed in the other two groups of media 

know the category “personal data” least. In the framework of the third hypothesis the difference 

between the media workers from the local and national media regarding the knowledge of the 

category personal data is tested. The results shown in table 30 and the calculated Pearson's 

Chi square=,652, show that between the media workers employed in the local and national me-

dia there are no statistical significant differences regarding the knowledge for the category 

“personal data”.  The statistical significant difference in the knowledge of the category “personal 

data” calculated with the Pearson's Chi square (х=,02, p<0,05) was  
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shown only between the media workers employed in the public and private media, where: the 

employed in the public media have higher knowledge of the category “personal data” compared 

to the employed in the private media.  

 According to the results from tables 29,30 and 31, the third sub-hypothesis which states 

that there are differences in the knowledge of the category personal data between the media 

workers from different media is only partially confirmed. 

The next question which was to an interest of this research was the question for the con-

nection between the knowledge of the laws and other acts that regulate the behavior of the me-

dia workers and the mistakes in the implementation of the provisions of the LPDP. The results 

shown in table 32 show that there is a statistical significant connection between the knowledge 

of the provisions of all three acts (LPDP, the Code and other acts) and the mistakes in the im-

plementation of the right privacy (р<.01, r=.698); (р<.01, r=.698); (р<.01, r=.795).  

The results from table 32 show that the violation of the right for personal data protection 

made by the media workers, significantly depends of the level of knowledge of the provisions of 

the LPDP and other laws and acts. The analysis of the answers of the questions which were 

used to review if the media workers know the provisions of the LPDP the provisions of the Code 

and the other documents (shown in the tables 10, 11 and 12) showed that more 65,7% of the 

media workers in the country have insufficient knowledge of the LPDP and the exceptions of the 

Law which are referred to professional journalism. Over 50% of the respondents didn’t know the 

provisions from the Code and the acts at all (table 11). The results from the questionnaire were 

confirmed also with the qualitative analysis of the discussion from the focus groups. According 

to the participants, the media workers have insufficient knowledge of the provisions from the 

LPDP and less knowledge of the provisions from the Code and other  laws. Because the data 

from table 32 showed a significant connection between the knowledge of the legal regulation 

and the occurrence of mistakes in the implementation of the personal data protection right, we 

can assume that the insufficient knowledge of the provisions of the LPDP, the exemptions of the 

same and the other acts, is a significant reasons for occurrence of mistakes in the implementa-

tion of the right and violation of the privacy of individuals. Based on the results from table 32 we 

can assume that if the media workers haven’t insufficient knowledge about the provisions of the 

LPDP, the Code and other acts will make many mistakes and violations of the right of privacy of 

the individuals, and opposite, if they are familiar enough with these categories the occurrence of 

mistakes and violations of this right will be smaller.    
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The results from tables 10, 11, 12 and 32 confirmed the fourth sub hypothesis which 

states that there is a connection between unknowing the LPDP, the exceptions from the law, the 

Code and other laws and acts with the occurrence of mistakes/violations of the right of privacy 

of the individuals made by the media workers. 

The results from table 33 show that there is a positive connection between the insuffi-

cient law “coverage” of the area of personal data protection with the insufficient clarity of the le-

gal provisions (r=488, p<0,01), between the insufficient clarity of the legal provisions and the 

inappropriate behavior of the media and the media workers when reporting about persons or 

events (r=393, p<0,01).  

The results from table 33 confirmed the fifth sub-hypothesis which states that there is a 

connection between lack of legal “coverage” area of personal data protection, lack of clarity on 

the legal provisions and the inappropriate behavior of the media and the media workers when 

reporting for persons and situations 

The last sub-hypothesis of the first group of hypothesis refers to the differences in opin-

ion of the media workers regarding the need of adoption of a law on media and the question 

how much this law will improve the regulation in the area -  personal data protection. The results 

from the table 33 and the calculated Pearson's Chi square(х=,017, p<0,05) showed that there 

are statistically significant differences regarding the question for the adoption on law on media 

between the groups of media workers with different work experience in a media; most of the 

employed with a work experience to 5 years, compared to the rest of the media workers, think 

that there is a need of an adoption of a law on media (table 14). The data from table 14 shows 

that 64,8% of the respondents think that a law on media should be adopted, 14% think that 

there in no need and 21% didn’t expressed their opinion. 

Regarding this question, also in the focus groups there were divided opinions. More than 

half agreed on the adoption for this law and stated the basic benefits from the law. The other 

half was against mostly because it could lead to a political influence in the creation of the law.  

The differences in opinion regarding the need for adopting a law on media between the 

media workers from different media shown in table 34 and the calculated Pearson's Chi square 

have shown that a significant number of the employed in the TV media, compared to the em-

ployees in the other media, consider the need of adopting the law on media(х=,015, p<0,05). 

The results from tables 33 and 34 confirmed the fifth sub-hypothesis which states that there are 

differences in the opinions of the media workers regarding the need of an adoption a law on me-

dia and the influence of this law over the improved regulation of the area – personal data pro-

tection. 
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B .FINDINGS OF THE SECOND GROUP OF HYPOTHESIS WHICH REFERS TO THE CON-

NECTION BETWEEN THE WAYS FOR PROTECTION OF THE RIGHT FOR PERSONAL 

DATA PROTECTION AND THE RESPECT OF THIS RIGHT  

 

Within the second group of hypothesis, in addition to the main hypothesis, two sub-

hypothesis were reviewed, where with the help of the Pearson's coefficient of correlation the 

connection are calculated witch exist between the knowing the ways for personal data protec-

tion and the respect/violation of this right from the media workers.  

Not knowing the ways for personal data protection and the violations of the right for pri-

vacy, as an assumption were tested by checking the knowledge fro personal data of two spe-

cific groups: minors and persons against who a court procedure is initiated and the violation of 

the right for personal data protection of these individuals.  

With the help of the Pearson's coefficient of correlation the connection between the two 

variables is determine (r=424, p<0,01) i.e. if the media workers have insufficient knowledge of 

the ways how to protect the personal data of the minors they will make inappropriate protection 

of the personal data of these persons. 

 The data from the tables 36 and 17 confirmed the first sub-hypothesis of the second group 

which states that there is a connection between the insufficient knowledge of the ways for per-

sonal data protection of the minors and the inappropriate protection of the personal data of 

these individuals made by the media workers; 

The second sub-hypothesis refers to the connection between the lack of knowledge 

among the ways for personal data protection of the persons against whom a court or an admin-

istrative procedure is initiated and inappropriate protection of the personal data by such person 

of the media workers.  

With the help of the Pearson's coefficient of correlation the connection between the two 

variables is determined: the lack of knowledge among the ways for personal data protection of 

the persons against whom a court procedure is initiated and the inappropriate protection of the 

privacy of these individuals (r=414, p<0,01).  

The results from table 37 point to the assumption that if the media workers have lack of 

knowledge among the ways how to protect the personal data of the persons against whom a 

court or administrative procedure is initiated, they will perform inappropriate protection of the 

personal data of these individuals and make a violation to the right of presumption of innocents.  
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The received results confirmed the second sub-hypothesis which states that there is a 

connection between the lack of knowledge among the ways for personal data protection for the 

persons against whom court or an administrative procedure is initiated and the inappropriate 

protection of the personal data of these individuals made by the media workers.  

The most common violations to the data protection right, according to the opinion of the 

respondents, is made with publishing the name and the surname of the person they are report-

ing for and data for the close relatives. The two sub-hypothesis were completely confirmed, and 

with that the second major hypothesis was confirmed which states that there is a connection 

between the knowledge among the ways of personal data protection and respecting/violating 

the right of privacy by the media workers; not knowing the ways for personal data protection is a 

common reason for the insufficient and inappropriate implementation and violation of the right of 

privacy. 

C. FINDINGS OF THE THIRD GROUP OF THE HYPOTHESIS WICH REFERED TO THE 

CONNECTION BETWEEN THE TRAINING OF THE MEDIA WORKERS, THE AWARNESS 

AND THE APPROPRIATE IMPLEMENTATION OF THE RIGHT FOR PERSONAL DATA 

PROTECTION  

Within this group, in the tables 38-42 show the results of the research for the connection 

between the level of training of the media workers for implementation of the principles for per-

sonal data protection, the awareness and the appropriate implementation of this right.  

The main hypothesis and the first sub-hypothesis for this group refers to the connection 

between the level of knowledge of the right for personal data protection, the level of awareness 

and the appropriate implementation of the right for personal data protection by the media work-

ers.  

The results from table 38 have shown that all three variables are positively connected be-

tween each other. They point to the assumption that if the media workers have more knowledge 

about the right for personal data protection they will have a higher level of awareness for imple-

mentation of the right and opposite one of the reason for the insufficient awareness for imple-

mentation of this right by the media workers is their insufficient training. 

Regarding the question, is there a need for training of the media workers which will con-

tribute for better knowledge of the Law on personal data protection, 95,2% of the respondents 

answered positively. The highly expressed need for training of the media workers once again 

confirmed their opinion that large percent of the media workers have insufficient knowledge of 

the provisions of the law and other acts that regulate the behavior of the media and the media 

workers.  



 70 

 

The results from the tables confirmed the first sub-hypothesis of this group that states; 

increasing the knowledge regarding the right for personal data protection will increase the 

awareness of the media workers and will improve the implementation of the personal data pro-

tection right.  

Regarding this question the participants in the focus groups expressed the opinion that a 

continuous training of the media workers is necessary, especially for the younger, for familiariz-

ing with the provisions of the law and the exemptions which refer to professional journalism.  

The test of the second sub-hypothesis from this group in which we tested the opinion of 

the respondents for the best way for raising the awareness for the implementation of the right 

for personal data protection is the continuous training of the media workers for the area of per-

sonal data protection showed that most of the numbers of the respondents think that the best 

way for realisation of the training is the workshop type and then organizing seminars and focus 

groups. 

 Interesting to mention is that almost all media workers (95%) participants in the re-

search state that they have a need of a continues training, and the most relevant form for reali-

zation is organizing workshops in which special attention will be paid to the practical implemen-

tation of the principles for personal data protection through a case study and so called imple-

mentation of the most relevant.  

The results showed that there are no significant differences for the preferred form of train-

ing (even though the journalist most and the anchors in the least measure) choose the work-

shop type. Also in the framework of the discussion of the focus groups the meaning of the need 

for training was pointed out. Again it was showed that the journalists have the biggest need for 

training. Most of the respondents think that the best way for raising the level of knowledge of the 

media workers for this question is the thoroughly explanation of the Law on personal data pro-

tection, where a special attention will be paid to the special categories such as “public figure” 

and “public function”. 

The results from the table confirmed the second sub-hypothesis which states that the 

best way for raising the awareness for the implementation of the right for personal data protec-

tion is the continuous training of the media workers of the area of personal data protection. 

By checking the two sub-hypothesis the main hypothesis from the third group was con-

firmed which states that there is a connection between the level of training of the media workers 

for implementation of the principles for personal data protection, the awareness and the appro-

priative implementation of this right: the insufficient training of the media workers is a common 

reason for the low awareness for implementation of the right for personal data protection. 
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With this research we received a lot of information and ideas that have sent many conclu-

sions. The conclusions cause different associations, many open questions, and often suggest 

many solutions. The participants in the focus groups gave a lot of suggestions, were most of 

them were very well formulated, convulsively explained and justified. When only a part of them 

will be adopted and realized, the system for personal data protection by the media and the me-

dia worker will function a lot better.    

The results from the questionnaire offered a large number of data which pointed to serious 

problems in the media sphere in R. of Macedonia. Within the focus groups, the media workers 

from different media, different age, gender, experience in the media work and different profes-

sional background, had the opportunity to share their opinions regarding more significant ques-

tions and to evaluate the situation regarding the reasons which are risk factors for the insuffi-

cient respect or/and violation of the right for personal data protection of the data subjects. The 

opened mutual discussion, regarding certain questions, which in some moments was becoming 

very sharp, enabled exchange of experience and broke the “wall of silence” which existed be-

tween the media worker regarding more question for which until know they didn’t an opportunity 

to fully discuss about them, but also opened a lot of question which required further elaboration. 

From the large number of conclusions, which were pointed out by the results from the 

research, we single out only the most significant:   

 Personal data protection, every were in the world, especially in the European legal the-

ory is a stronger category than the right to publish information; 

 Significant number of the media workers in R. of Macedonia, from different media, differ-

ent age, gender experience in the media work and different professional background, 

have insufficient knowledge of the category personal data and special categories of per-

sonal data;  

 Because there is connection between the insufficient knowledge of these categories and 

the occurrence mistakes and violations of the right of privacy, with a great deal of prob-

ability it can be assumed that the media workers perform inappropriate protection of the 

right of privacy of the individual;  

 More that 65,7% of the media workers in the country have insufficient knowledge of the 

LPDP and the exemptions of the law which refer to professional journalism;  

 Over 50,5% of the respondents, don’t know at all the provisions from the Code of jour-

nalists and the other laws and acts for personal data protection which are regulated by 

law;  

5. Conclusions 
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 The insufficient knowledge regarding the legal regulation is a significant reason for the 

occurrence of mistakes in the implementation of the right for personal data protection, 

i.e. reason for violation of the right of privacy of individuals;  

 The current legal regulation in the area – personal data protection doesn’t regulate the 

question for personal data protection completely; The insufficient legal “coverage” of 

this area, the insufficient clarity of the legal provisions are significant reasons for the 

inappropriate behavior of the mediums and the media workers when reporting on per-

sons or events.  

 More than half of the respondents, exactly 64%, think that a law on media should be 

adopted, because without a general law on media there isn’t a relevant regulation for 

the behavior of the journalists in more areas as well in the area in the regulation of the 

behavior of the media workers for personal data protection;  

 Insufficient knowledge of the elements of the category of personal data, the provisions 

of the Law on personal data protection, the exemptions from the Law and other laws, 

as well deep involvement of the politics in the media area are serious reasons for the 

unprofessional journalism and the manifestation of mistakes in the work, think 61,9% 

of the respondents;  

 The level of knowledge of the ways for personal data protection is low at every cate-

gory of media workers, especially insufficient knowledge of the ways for personal data 

protection of the special categories (minors, persons against whom a court or a admin-

istrative procedure is initiated); 

 The insufficient knowledge of the ways for personal data protection, is a common rea-

son for the low awareness, the insufficient and the inappropriate implementation and 

violation of the right for privacy;  

 The best way for raising awareness of the media workers for implementation of the 

right for personal data protection is a continuous training for the area for personal data 

protection of the media worker from all type of media (TV, radio, printed media, public 

and private; national and local), with a different job position in the media (journalists, 

editors, anchors and cameramen) especially of the media workers with a shorter work 

experience in a media; 

 The best way for conducting the training is organizing workshops and seminars with 

case studies of real cases with who the positive ways for personal data protection will 

be covered but also the mistakes that the media workers make when using the per-

sonal data;  
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 In the 90’s, after the independence of the country, an expansion occurred in the media 

area, media plurarisation, with a large number of TV and radio stations, daily and 

weekly printed media.  Unfortunately the quantity in this area didn’t lead to quality.  

One of the strategic purposes of Republic of Macedonia is a membership in the EU, and 

with that, the question for the media remains of a significant meaning for accomplishing that 

purpose. According to the review of the media workers and the participants in this research, a 

serious approach is necessary towards all open questions and finding ways for their relevant 

solutions. 

 According to the review of the participants in the focus groups, besides the lower level of 

knowledge of the journalist profession, in which a significant place takes the knowledge 

of the area for personal data protection, the professional standards and the ethic in the 

journalism are reduced in general, as well as in the part of using the personal data for 

professional goals. Because of the low financial status but also because of the uncer-

tainty of the job position, the motivation of the workers in this area is seriously reduced. 

The increased level of unprofessionalism because of “running” after sensationalism and 

exclusivity of the news, without taking in consideration for the respect of the right for pri-

vacy as a fundamental human right. The involvement of the politics in the media and the 

pressures over the media workers broke also the professional relation with the personal 

data protection, especially when personal data for the public figures is processed.        

 In the report from the review of the best practices of the member states of the European 

Union for the awareness of the media regarding the right for personal data protection a 

review of the European directive for personal data protection is made which clearly 

states that the success or the failure in the implementation of the principles for personal 

data protection is not primarily guided by the text of the legislative (the EU directive with 

all of its challenges, is quite appropriate act backed up with the harmonized national leg-

islation all over the Europe) but by the activates of those how should act according to the 

law. The EU is in a period towards incorporating the latest technical and development 

trends, the fast raise of using the Internet and the super fast development and the use of 

the social and informative media. The EU as well the national bodies think in the direc-

tion of introducing these new media in their policies with, an to for obtaining appropriate 

level of protection of the right for personal data protection. Therefore, respect of the prin-

ciple of technical neutrality which is incorporated in the provision of the Law on personal 

data protection is of extreme importance.   

 

6. SUGESTIONS AND RECOMMENDATIONS 
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 Considering the fact that the basic goal of our research is the area of personal data pro-

tection, with a special goal for rising the awareness of the media workers for better imple-

mentation of the principles for personal data protection , the suggestions and the recom-

mendation stated bellow refer to improving the situation in this area. 

 In this direction, the recommendations should contain some of the following measures 

implementation: 

А. General recommendation which were pointed by the results of the focus groups nd 

the questionnaire 

 Training of the media workers for questions connected to the protection of the personal 

data and clarifications of the ways for protection of the special categories of personal 

data; 

 Additional editing of the area by adopting recommendations which will further specify the 

provisions that regulate the behavior of the media workers and adding correctional meas-

ures as well as sanctions for the media and media workers who violated the Law; 

 Establishing stronger professional standards for using, processing and publishing per-

sonal data by the media and the media workers, which will be obligatory for the public 

and private mediums from different type and adopting internal acts for harmonization with 

the Law for persona data protection; 

 Establishing prevention mechanisms for the cooperation among the media and the DPDP 

in the area of personal data protection; 

 Practical work in the media during the studies for journalism and after finishing the stud-

ies; 

 Establishment of standards for regulating the behavior of the media workers when per-

forming professional journalism; 

 Achieving a high level of independents as a basic need for the journalism through which a 

depolitisation of the journalism would be achieved and stopping the political influence 

made over the media workers; 

 Raising the public awareness for the ways through which the right of privacy can be vio-

lated and the ways how and were the legal protection can be asked; 

 More intense promotion of the work of the DPDP and coming more close to the media 

and the public; 

 Enhancing the role of ZNM and establishing more intensive communication with the me-

dia; 

 Preparation of a simple and useful tool (guideline with short and clear directions) which 

will be used in the professional reporting for person and events, which also be illustrated 

with examples of legal and illegal use, processing and publishing of the personal data. 
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B. Recommendation pointed by the results from the comparative analysis of the member 

states of the EU  

B.1. About the Directorate for personal data protection  

 Preparation of codes for corporative management – developed and published by the su-

pervisor. These rules don’t have to be obligatory for the media or other organizations , but 

they have to be aligned with them or to explain why aren’t they align; 

 Guided informative campaigns – bigger understanding of the risks and the questions in 

connection with the use of the personal data by the individuals, the public and private 

sector but also in the media themselves; 

 Sector recommendations and tools – developed by the DPDP for the media with ques-

tions and answers for the most common dilemmas connected to the media and the con-

flict of interest between the right for personal data protection and the freedom of expres-

sion; 

 Revision of the legislation and its implementation – which will reflect the latest revisions of 

the EU legislative in the direction for handling with questions which come from the latest 

technical development trends and invasion of the on-line news and social media; 

  Regular trainings for the media and discussions for the correct implementation of the law 

and relevant provisions; 

 Development of a new, user friendly web page which will contain information connected 

to a certain topic, will allow asking on-line questions and publishing the answers of the 

questions but also publishing the cases which are initiated by the Directorate regarding 

the submitted complains for violation of the right for personal data protection. The new 

web page must be a relevant source to information for all stakeholders as well as for the 

citizens. This web page should be a starting point for everybody information. 

B.2. For the mediums:  

 Privacy policies – internal tools which explain how the media should respect the principles 

for personal data protection and to be a simple tool for obtaining responsibility; 

 Code of conduct – self-regulating tools which will define rules for all the media; 

 Notifications for privacy/accounts – on the basis on a assumed risk, the media may create 

data which will reflect on their needs for the incidents connected to personal data; 

 Standards – securing a different type of responsibility through allowing regular external 

revisions on the processes and policies by third people which will assure that the media 

follow their own rules; 
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 Private Impact Assessment – way of a prior checking of the influence of certain measures 

over the privacy of the individuals, formal and informal methods for conducting Privacy 

Impact Assessments supporting the same goal for encouragement of the responsibility 

and proportionality. 

It is obvious that the stated suggestions and recommendations are from different nature – 

some refer to a concept questions, others to technical-organizations, third to human resources 

and questions regarding education and further education. For some solutions a legal form is 

needed, for some only sub-legal acts are enough and part of them ask for changes in the work 

programs. Certainly, I didn’t stated all suggestions and ideas that I came across in the frame-

work of this research, but also with those that were connected with the results from the re-

search. Some of them are based on data, and the part of them are questionable ideas, open 

questions which can be discussed for a long time. In any case, this research implies the need of 

a wide, expert debate when it comes to changes in the area for personal data protection and 

raising the awareness of the media workers for better implementation of the right of privacy for 

persons and events.      

Within the IPA programe 2008, the Republic of Macedonia received a grant for 

conducting the project “Support in the preparation of strategic documents and action 

plans, including a research of the awareness of the media for better implementation of 

the right for personal data protection”. 

The beneficiary of the project is the Directorate for Personal Data Protection. The con-

tracting authority is the European Union, represented by the delegation of the EU in the Repub-

lic of Macedonia.  

The project has two components:  

1. Support of the DPDP in the preparation of strategic documents and action plans,  

2. Research of the awareness of the media for better implementation of the right for per-

sonal data protection  

The main goal of the project is support to the DPDP in the process for developing strate-

gic documents in accordance with the best practices from the member states of the EU and 

raising the awareness of the media for better implementation of the right for personal data pro-

tection.  

7. SUMMARY 
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This report presents the second component:  

„Research for the awareness of the media for better implementation of the right for 

personal data protection„ 

This paper, as first and only in this area in the country in the region and in Europe, is a 

pioneering attempt to asses the opinion of the media workers in R. Macedonia for certain ques-

tions significant for the protection of the personal data. On the basis of the receive knowledge, 

suggestion are extracted for further activities which will contribute to raising awareness of the 

media workers for better implementation of the right for personal data protection. 

 The basic subject of this research is to examine the problems in the implementation 

of the right for personal data protection by the media workers from different profile, forms of vio-

lations of this right and the ways for making the implementation better. Also, the needs for edu-

cation for raising the awareness of the media workers for better implementation of the right for 

personal data protection will be determined. 

The aim of the research is raising knowledge of the media workers for better implementa-

tion of the right for personal data protection. 

The basic tasks of this research was to assess the level of knowledge of the area for per-

sonal data protection; to assess if and how much the media workers respect/violate the right of 

privacy of the data subjects and to assess the opinion of the media workers for the need of 

training.   

The results from this research were received with the use of the quantitive and qualitive 

survey strategy, were questionnaire and protocol for conducting the focus groups were used.  

 The questionnaire was constructed by the author of this research. It contains 25 

questions from opened and closed type.  

 Protocol or conducting the focus groups. The protocol consist several topics for dis-

cussion: personal data, best European practices and the situation in R. of Macedonia. 

9 focus groups were conducted: one focus group in the following regions: east, south-

east, northeast, Vardar region, Poloski region, southwest, Pelagonia region and two 

focus groups in Skopje region. The average number of participants in the focus 

groups was 10 to 16 participants, total 94.    
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The research was conducted in the time period June-July 2011. In the research by the 

questionnaire participated total 105 persons (52 male and 53 female) who worked in different 

media: TV (48); radio (30); printed media (14); national (35); local (53); public (13) and private 

(74). According to job position in the media: journalists(50); editors-journalists(17); anchors(9); 

editors(4); menagers(10); cameramen (17).   

In the focus groups 94 participants attended from those who were researched by the 

questionnaire.  

The sample is adjusted, chosen by the following criteria: the media worker to be employed 

in a media from one of the statistical regions; to be employed in a media (TV, radio, printed me-

dia or electronic media) who has informative character. The sample is consisted from media 

with informative programs from different ethnical and religious communities.  

The data was statistically processed with the help of the statistical package SPSS 16 for 

Windows.  

The research gave the following results:  

 Significant number of the media workers in R. of Macedonia, from different media, 

different age, gender, work experience in a media and different professional back-

ground, have insufficient knowledge of the category personal data and the special 

categories of personal data; 

 More that 65,7% of the media workers in the country have insufficient knowledge of 

the LPDP and the exemptions from the Law that refer to professional journalism; 

 Over 50,5% of the respondents, aren’t familiar with the provisions of the Code for 

journalists other laws and acts for personal data protection regulated by law; 

 Insufficient knowledge of the legal regulation is a significant reason for the occur-

rence of mistakes in the implementation of the right for personal data protection, i.e. 

a reason for violation of the right of privacy of the individuals; 

 The current legal regulation in the area – personal data protection incomplete regu-

lates the question for personal data protection;  

 The insufficient legal “coverage” of this area, the insufficient clarity of the legal provi-

sions are significant reasons for the inappropriate behavior of the media and the me-

dia workers when reporting on persons or events; 
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 More than half of the respondents, exactly 64%, think that a law on media should be 

adopted; 

 The journalism is on low level, think 61,9% of the respondents; 

 The level of knowledge of the ways for personal data protection is low at every cate-

gory of media workers, especially they have insufficient knowledge of the ways for 

personal data protection of the special categories of personal data (minors, persons 

against whom a court or an administrative procedure is initiated);  

 The insufficient knowledge of the ways or personal data protection, is a common rea-

sons for the low awareness, the insufficient and inappropriate implementation and the 

violation of the right of privacy; 

 The best way for raising the awareness of the media workers for the implementation 

of the right for personal data protection is a continuous training for the area of per-

sonal data protection of the media workers from all types of media (TV, radio, printed 

media; public and private; national and local) with a different job position in the media 

(journalists, editors, anchors and cameramen) especially of the media workers with a 

shorter job experience in a media; 

 The best way for conducting the trainings is organizing workshops and seminars with 

case studies of real cases, were the positive ways for data protection will be covered 

but also the mistakes that which the media workers make by using personal data; 

 There are no differences in the knowledge of the category “personal data” between 

the media workers with different job position in the media;  

 There are differences in the knowledge of the category of personal data among the 

media workers from different media; 

 There is a connection between unknowing the LPDP, the exceptions from this law, 

the other law and acts by the media workers with the occurrence of mistakes/

violations of the right of privacy; 

 There is a connection between the insufficient legal “coverage” of the area for per-

sonal data protection, the insufficient clarity of the legal provisions and the inappropri-

ate behavior of the media and the media workers when reporting on persons and 

events;  

 There is a difference in opinion of the media workers regarding the need of adoption 

of a law on media and his influence for better regulation of the area- personal data 

protection; 
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The results confirmed the set up hypothesis and pointed to some basic conclusions:  

There is a connection between knowing the area of personal data protection by the media work-

ers and the awareness for implementation of the right for personal data protection. Smaller the 

level of knowledge of the laws is, smaller the awareness of the media workers for implementa-

tion of the data protection right is. 

There is a connection between the ways for personal data protection and the respect/violation 

of the right for personal data protection by the media workers; unknowing the ways for personal 

data protection is a common reason for the insufficient and inappropriate implementation of the 

right for privacy;  

There is a connection between the training of the media workers for applying the principles for 

personal data protection, the awareness and the appropriate implementation of this right: the 

insufficient training of the media workers is a common reason for the low awareness for the im-

plementation of the right for personal data protection.  
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